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Or noosts, «=» Dear ‘Conference Participants, 


We are excited to welcome you to the Second Annual Conference 
of College Broadcasters. This weekend, over 500 students and 
coun 6% faculty from over 150 colleges in 30 states are here to work 
paoancast#? with each other and with respected professionals in the 
broadcast and cable industries. Because NACB'S origins lie 
here on the Brown University campus, it is especially nice to 
celebrate our second anniversary at Brown. 


ziNe 


Of all of NACB'S activities, the annual conference is by far 
the most important. The conference is the ideal opportunity 
for you to meet with your peers and media experts to share 
information and ideas and to help each other solve problems 
common to college broadcasters. In addition, you will have 
the chance to develop your own jdeas about the role of radio 
and television in our society. 


We have planned 4 combination of seminars, discussion panels, 
workshops and less formal events so that you can get to know 
each other and work with each other on an individual level. 
The conference is your opportunity to break down the walls of 
isolation that surround college broadcasters. 


The conference is also a chance for you to help determine the 
future direction of the National Association of College 
Broadcasters as 4 productive tool for communication between 
college broadcasters. AS 4 participant in the Second Annual 
Conference, you are invited to play an important part in 
shaping NACB'S agenda. NACB is a member-run organization. 


ADVISORY BOARD 


wee liam PALEY 
e . 


sant ANCIER You will elect the NACB Board of Directors this Sunday from 
APELEWMAITE among your peers. Your input this weekend and throughout the 
va TER CRONKITE year can also make 4 crucial difference in shaping the future 


AES of NACB. 


cen # ap While NACB is barely two years old, it has already achieved 

: ; national stature: 1,400 stations from Alaska to St. Thomas in 
the Virgin Islands read NACB's monthly magazine, College 
Broadcaster. NACB's other services including 4 satellite 
program distribution network involve stations across the 
country. NACB'S rapid growth is entirely due to the support 
and input NACB has received from member stations and 
conference participants. 


We hope you will make this weekend an educational and fun time 
to meet and work with your peers and professionals. 


Lee AS LIMAN Sincerely, 
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B INFORMATION 


Before plunging into the events of the 
Conference, please take a little time to 
look over the following information: 


INFORMATION CENTER 

The Information Center (IC) in the lobby 
of Salomon Hall is NACB’s center of op- 
erations during the Conference. It will 
be open throughout most of the week- 
end. If you do not know where to go, 
who toask, or whattodo,cometotheIC. 
Refreshments will be served for your 
convenience. In addition, you can leave 
and pick up messages at the IC by tele- 
phone or in person. Hours: Friday 3pm- 
lam; Saturday 8am-lam; Sunday 8am-5pm 


INFORMATIONHOTLINE x2221 
Call anytime during the IC’s open hours 
(see above) for assistance. 


YOUR BADGE 

Your badgeis your ticket to every event, 
day and night, of the weekend. DO 
NOT LOSE IT. You must wear your 
badge prominently during all Confer- 
ence events. In addition, you should 
wear it at all other times so that you will 
be able to distinguish other Conference 
participants from the sea of Brown stu- 
dents. As you might expect, badges are 
not transferable. 


ALCOHOL POLICY 

The drinking age in Rhode Island is a 
strictly-enforced 21 years of age. You 
may becarded / proofed at bars and clubs 
during NACB Music Nights should you 
wish to drink. 


COURTESY 

You area guest of Brown University and 
the Biltmore hotel. They have each 
worked very hard to ensure the success 
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of the conference. Please respect the 
campus and the hotel. 


SAFETY 

Providence, like any other city, can be 
very dangerous. We urge you to exer- 
cise extreme caution when walking 
around campusand downtownat night. 
Never walk alone at night. Brown and 
NACB have several security programs 
of which you should be aware. 


SECURITY PHONES 


all around campus 

The phones in gray boxes 
mounted on poles and buildings 
around campus only dial within the 
Brown University telephone network. 
Feel free to use them for on-campus 
calls. If you run into trouble, you can 
call for help by dialing x9111. In an 
emergency, press the red button. This 
will connect you immediately to Police 
and they will instantly know your 
location. Note: To dial a campus phone 
while on campus, use only the last four 
digits; when off-campus, dial the 863- pre- 
fix. 


NACB SHUTTLE 
Hours listed below 
NACB also has a free shuttle running 


between Brown’s Faunce Arch and the 
Biltmore Hotel, hitting each every 20 
minutes during the following hours: 
Friday 3pm-2am; Saturday 8:30am- 
9:00pm; Sunday 8:30am-4:00pm. 


BROWN SECURITY SHUTTLE 

5 pm-3am 

Brown University operates a free shuttle 
bus that continuously runs two routes 
around campus. A security shuttle hits 
each stop every 20 minutes. 
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| dRIDAY 


1:00 PM - 6:00 PM 


Studio Tours 
V, WBRU, and WJAR 


8:00 PM 


Openin ng ¢ Ceremony 


Featured aide 
Lee Abrams - LA Inc. 
Keynote Speech 
Ted Turner - TBS 


10:30 PM 


Welcoming Reception 
Grad Center Lounge 


Programming Americain the 90s 
Salomon 101 

M. Fuchs (m) - HBO 

L. Abrams - LA Inc. 

M. Brown - Channels Magazine 

R. Leibner - N.S. Bienstoc 

P. Pierce - Producer /Journalist / Host 

R. Pittman - Warner/Quantum 

T. Weinberg - The 90’s 


11:30 AM 


Women and Sexism 
in Broadcasting 


alomon 1 
A. deta (m) - NPR 
B. Buresh -JFK School of Govt., Harvard 
P. Crockett - NPR 
B. Headline - CNN 
P. Pierce - Producer/Journalist / Host 
M. Rock - NYU 
S. Shayon - HBO 
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Friday and Saturda 


Compromising Alternative Music 
Salomon 001 
S. Byron (m) - CMJ 
L. Abrams - LA Inc. 
B. Long - Rockpool Magazine 
Oedipus - WBCN 
M. Tolkoff - WFNX 


TV Content of the Future 


omon 

R. Pittman (m) - Warner/Quantum 
L. Garland - Les Garland Prod. 

R. Morton - Letterman, NBC 


1:00 PM 


Luncheon 
Andrews Dining Hall 


2:00 PM 


Trends in Minority Programming 
Salomon 001 

M. Gerson - Telemundo 

P. Pierce - Producer/Journalist 

C. Symonds - Black Ent. TV 

C. Washington - WHBC, Howard U. 


Formatting / Role of College Radio 
Leung Gallery 
z Apes (m) - LA Inc. 
ANS CMJ 
Ge ipus - WBCN 


Careers in Radio and TV 
Salomon 003 
J. Hamburg - WOR 
R. Leibner - N.S. Bienstock 
E. Shultz - Atlantic Ventures 


Waning es Funny 
Salomo 
A. mosamien - Amer. Comedy Net. 


Broadcast Journalism/ Reporting 
és 
. Safer - 60 Minutes, CBS 


Daytime Drama Production 
on 


Salom 
B. Barry - Guidin eke CBS 
M. Malina - Sob 


M. O'Leary - Guiding Light, CBS 
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High-Definition TV: Reality or Myth 
Sayles 200 
. Rosenthal - ABC 


3:30 PM 


eles Broadcast Journalism 
es 
. Buresh (m)- JFK Schl. of Govt., Harvard 
R. Begleiter - CNN 
P. Crockett - NPR 
A. Edwards - NPR 
B. Headline - CNN 


Broadcasting and the Law: Q&A 
Sayles 200 
. Applewhaite - CBS 


NPR vs. Freeform: Can the 
College Format Exist With NPR? 


Sayles 1 
. Long - oe Magazine 
M. Sachs - NP 


Radio Engineering 


Sayles 1 
i Sibley - Bell Comm. Research 
J. Walker - WRAS 


Sound Check / Resume Review 
Salomon 2 


Oedipus - WBCN 


Producing Live TV / Talk Shows 
Salomon 003 
R. Morton - Letterman, NBC 


Creative Productions for Television: 


Making Programming Sell 
Galoman 302 g g 


L. Garland - Les Garland Prod. 
M. Gerson - Telemundo 


5:00 PM 


Free Speech and Indecency 


in Broadcasting 

Salomon 001 
E. Applewhaite - CBS 
L. Garland - Les Garland Prod. 
B. Long - Rockpool Magazine 


Saturda 


Creative Radio Promotions 
Salomon 202 
J. Pernick - SPIN Magazine 
M. Tolkoff - WENX 


Carrier Current and Cable FM 
Sayles 1 
it Sibley - Bell Comm. Research 


Alternative Television Programming 
alomon . 
D. Halleck - Deep Dish TV 
M. Rock - NYU 
J. Schwartz - Instr. Telecomm. Found. 
T. Weinberg - The 90’s 


TV Technology, Where Is It Going? 
Salomon 203 
K. Bronfin - NBC 


Structuring Your Curriculum for 
Careers in Broadcasting 
Sayles 105 


. Buresh - JFK School of Govt., Harvard 
R. Begleiter - CNN 
A. Edwards - NPR 


Talk Radio 
Sayles 200 
7 Hamburg - WOR 


6:30 PM 


Record Company Relations 
Sayles 105 
. Cherrelle - Delfon 
M. Jimenez - Modern World Music 
K. Kahn - Bodega Promotions 
B. Long - Rockpool Magazine 


Organizational Structure 
Training Programs - Radio 


Sayles 
ig Cardussi - SUNY - Plattsburgh 
P. Ensel - SUNY - Plattsburgh 


Training Programs / Structure for 
TV Stations 
Sayles 204 

if Bross - BTV, Brown U. 

A. Collis - Duke U. 

J. Southard - BTV, Brown U. 
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, \CHED LE sunday 


Magazine Format Programming 
Salomon 003 

C. Spinder - EIV, Emerson 

T. Weinberg - The 90’s 


Radio Production Session 
Salomon 203 
M. Tolkoff - WENX 


Tapping the Wealth on Campus 
With Limited Equipment 


Salomon 202 


P. Roselli - Brown U. 


Fundraising / Underwriting: 


Radio & TV 
Sayles 200 
G. Gutmacher - NACB 


J. Pernick - SPIN Magazine 
> SunDay 


9:00 AM 


NACB Annual Meeting 


Nomination of Board of Directors 
Salomon 202 


10:00 AM 


Faculty Forum 
204 


Sayles 
“M. Rock - NYU 
S. Williams - Howard U. 


RTNDA Job Session 
Salomon 003 
D. Bartlett - RTNDA 
J. Carpilio - WHJJ/ WHJY 
L. Price - RTNDA 


Using Satellite Technology at a 
College 
Salomon 203 

U. Bar-Zemer - Brown U. 

P. Swonger - Mod. Talking Pict’s 


Directing for TV 
Salomon 0 
K. Botelho - Heritage Comm. 


L. Young - Heritage Comm. 
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11:30 AM 


RTNDA Job Session (continued) 
Salomon 003 

J. Carpilio - WHJJ/WHJY 

L. Price - RTNDA 


Independents in Broadcasting 
Salomon 202 

M. Rock - NYU 

T. Weinberg - The 90’s 


Television Production for Large 


Events 
Salomon 001 
K. Botelho - Heritage Comm. 


L. Young - Heritage Comm. 


Getting on Local Cable 
Salomon 203 


D. Cardussi - SUNY Plattsburgh 
P. Ensel - SUNY Plattsburgh 


1:00 PM 


Closing Brunch and 
Election of Board 


Andrews Dining Hall 
2:00 PM 


UeNET Affiliates’ Conference 
Salomon 001 


Run for the 
NACB Board of 
Directors 


This weekend, the 
conference delegates will 
elect 7 students/ faculty to 
supervise all NACB 
activities over the coming 


year. 
Pickupanapplication at the information 
table or in your bag. 


| geATURED PANELS 


\ griday 


STATION TOURS 

Friday 1pm -6pm 

Visit the nearby facilities of BTV and 
WBRU-FM after pee (Limited 
spaces available for tours of NBC affili- 
ate WJAR-TV. First-eome sign up at 
Information Center.) 


TRADE SHOW 
All day Sat. & Sun. in Salomon 
Meet representatives of several record 
labels and other organizations related to 
college broadcasting. Although you 
have a busy schedule for the weekend, 
ou should make an effort to visit the 
ooths when you have a free moment. 
Theshow is centrally located inthe same 
building asthe Information Center, right 
alongsidetheIC’s tables. The booth rep- 
resentatives will answer your questions. 
Bring home as much material as youcan 
gather for future reference. 


NACB NIGHT 

Saturday night, All over Providence 

Your ACB Conference badge is the 
ticket to hot acts all around town to- 
night! Providence offers music of all 
kinds, comedy, films,danceclubs, plays, 
and tons of places to relax and have a 
beer. We've arranged for free or dis- 
count admission to many events in the 
city. Take advantage of it...orrest up for 
tomorrow’s Conference sessions. 


PROGRAM SCREENINGS 

All day Sat. & Sun. in Salomon 

There will be continuous screenings of 
NACB member-produced TV program- 
ming throughout the weekend. We 
encourage you to take advantage of this 
opportunity to view your peers’ work. 

ose who have brought programmin 

with them should submit it to the Infor- 
mation Center immediately. 
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8:00 PM 


Opening Ceremon 
4 Sei 9.1 Y 


Featured Address 

Lee Abrams - President, LA Inc. 
Keynote Speech 

Ted Turner - Chairman & CEO, 

Turner Broadcasting System, Inc. 


10:30 PM 


Welcoming Reception 
Grad Center Lounge 

nreception forall participants. Food 
and drinks will be provided in an infor- 
malenvironment. Meet the NACBstaff, 
Board of Directors, other attendees and 
all conference speakers. 


F Saturday 


* 9:00 AM 


Programming America 
in the ’90s 
Salomon 101 


This panel, composed of the innovators 
and leaders of the ‘80s, will address 
trends and forces which will influence 

rogramming in the ‘90s. Topics will 
include: the changing relationship be- 
tween electronic media and society, the 
impact of new distribution channels on 
programming, where current program- 
ming trends are heading, and what the 
‘90s promise for the next generation of 
industry leaders. 


Lee Abrams, President, LA Inc. 

Merrill Brown, Editor, Channels magazine 

Michael Fuchs (moderator), Chairman & CEO, 
Home Box Office 

Richard Leibner, President, N.S. Bienstock 

Ponchitta Pierce, Independent Producer/Jour- 
nalist 

Robert Pittman, President & CEO, Quantum 
Media 

Tom Weinberg, Executive Producer, The 90's 


IN 


11:30 AM 


Women and Sexism 
in Broadcasting 
Salomon 101 
e pervasive influence of electronic 
media on the development of cultural 
and social attitudes in America makes 
this topic an issue of vital importance. 
What impact doescurrently male-domi- 
nated upper management have on pro- 
gramming, hiring, and the future of job 
equality in the broadcast/cable indus- 
try? This pane: will identify the ob- 
stacles that have hindered women from 
achieving equality in the industry and 
the means by which those obstacles can 
be overcome. The panel will also relate 
the topic to student-run stations which 
face similar problems. The future suc- 
cess of the electronic media industry 
depends on the selection of the best 
talent, regardless of gender. 
Bernice Buresh, Director, Women, Press and 
; Politics Project, Harvard University 
Phyllis Crockett, White House Correspondent, 
National Public Radio 
Anne Edwards (moderator), Senior News Edi- 
tor, National Public Radio 
Bill Headline, Washington Bureau Chief, CNN 
Ponchitta Pierce, Independent Producer/Jour- 
nalist 
Marcia Rock, Professor, New York University 
Sheila Shayon, Director of Management/Ad- 
ministration, Home Box Office 


N.| Compromising Alternative 
va Music 


Salomon 001 
When progressive rock evolved into 
“alternative music” in the late ‘70s to 
early ‘80s, college radio was at the fore- 
front of the movement. The major rec- 
ord labels finally realized in the mid- to 
late ‘80s that many bands played on 
college and alternative radio were sell- 
ing enough records to make the busi- 
ness profitable. With increased activity 
by the stronger independent labels and 
the entry of commercial radio stations 
and video program services with “alter- 
native” formats, alternative music isn’t 
so alternative anymore. The panel will 
consider its effect upon college radio as 
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Saturday, 11:30am-1:00 m (iS 


well as the music and broadcast indus- 

tries overall. 

Lee Abrams, President, LA, Inc. 

Scott Byron (moderator), Editor, CMJ New 
Music Report 

Brian Long, Associate Editor/Independent Label 
Director, Rockpool Magazine 

Oedipus, Program Director, WBCN 

Max Tolkoff, Program Director, WENX 


TV Content of the Future 
Salomon 003 
The proliferation of channels, the 
advent of the remote control, shortened 
viewer attention spans and “grazing 
couch potatoes” has made attractin 
viewers more difficult than ever. Wit 
more and more programming coming 
from new sources, what kind of pro- 
gramming can we expect from our tele- 
visions in the coming decade? 
Les Garland, President, Les Garland Produc- 
tions 
Robert Morton, Producer, Late Night with David 
Letterman, NBC 
Robert Pittman (moderator), President &CEO, 
Quantum Media, Founder, MTV 


1:00 PM 
yi Luncheon 
Andrews Dining Hall 


Students and faculty will be seat- 
edwith one professional at each table. 


_ Attendancein seminars and work- 
_ shopsisona first-come basis.(Large — 
- panels and speeches are open to 
all.) You should have a back-up 
_ seminar prepared in case you can- 
not attend your first choice. In 
- addition, transcripts and vide-. 

~ otapes ofall seminars will bemade — 
available following theconference. 
_ For your benefit, the following © 
_workshops and seminars are de- 

_ signed to be interactive. You are | 
- encouraged and expected to pre- 

_ pare questions and to participate. 


E M | NARS Saturday, 2:00pm iS 


2:00 PM 


High-Definition TV: Reality or Myth 
saves 200 bl Hy MA 


The industry buzzis that HDTV's clearer 
picture will replace conventional televi- 
sion around the world by the mid-1990s. 
While much of Japan already enjoys 
HDTV, where does the U.S. stand in the 
development of technology and implem- 
entation of the process? How will TV 
program production and home set tech- 
ete beaffected? What opportunities 
will be created for those entering televi- 
sion production in the 1990s and what is 
ABC doing about it? 

Eric Rosenthal, Manager, Broadcast Engineer- 

ing, ABC 


Daytime Drama Production 
Salomon 203 
Already a mainstay on commercial tele- 
vision, the daytime drama format is 
becoming increasingly popular at col- 
lege television stations. Much of what 
goes into producing a DTD holds true 
regardless of where it’s broadcast, 
however. This seminar will address the 
issues of producing a program with 
numerous sets, a large cast and writing 
staff, and extensive post-production 
requirements all on a daily hs 
Bruce Barry, Director, The Guiding Light, CBS 
Maggie Malina, Producer, Sob Story, BTV/ 
Brown University 
Mary O'Leary, Assistant to the Producer, The 
Guiding Light, CBS 


Formatting and the Role of a 
College Station 

Leung Gallery 

For the most part, commercial radio 
stations choose to play the fifth and 
sixth singles off a popular artist's plati- 
num LP rather than air a new artist's 
uncharted album cut. Asa result, many 
feel college radioand TV stations should 
bear the (awesome) responsibility of 
PIAY NGAPEOB IESE Ve and alternative 
music. However, others argue that col- 
lege stations can serve as excellent train- 
ing grounds for commercial radio sta- 
tion careers. How strict can a college 
station’s format be to achieve either of 
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these goals? How active a role should 

the Program Director take in determin- 

ing the station format—if it should have 

one at all? These experts will help you 

decide. 

Lee Abrams, President, LA, Inc. 

Scott Byron, Editor, CM] New Music Report 

Oedipus, Program Director, WBCN 

Writing Funn 

Salomon)02 4 

This seminar will focus on what it takes 

to write funny consistently. Come pre- 

pa with pen and paper to learn the 
asics of comedy writing from an ex- 

pert. Mr. Goodman has delivered his 

presentation at numerous professional 

conferences across the country and of- 

fers a rare opportunity to learn how 

comedy writers practice their craft ona 

daily basis. 

Andrew Goodman, President, American Com- 

edy Network 


Careers in Radio and TV 

Salomon 003 

College radio and television stations 

make excellent training grounds for 

careers incommercial broadcasting. But 

what does it take to get a job in the real 

world? This seminar will help you make 

the most of your undergraduate experi- 

ence as you learn from professional 

who havea wide variety of perspectives 

and extensive experience in broadcast- 

ing. 

rhe Hamburg, Program Host/Consumer Re- 
porter, WOR 

Richard Leibner, President, N.S. Bienstock 

Eric Shultz, President, Atlantic Ventures 


Broadcast Journalism / Reporting 
Sayles 105 

A seminar on finding “the real stories.” 
Howto get the facts when nobody wants 
to tell you. What is your responsibility 
asa journalist? How far should youtake 
your investigation? What is the role of 
RepOnNg in society, on campus, and in 
college radio and TV news? 

Morley Safer, Correspondent, 60 Minutes, CBS 
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Trends in Minority Programming 
Salomon 001 
The first Hispanic-targetedradio station 
started in the 1940s, and Black-oriented 
programming aired on stations before 
that. However, it is only recently that 
minority programming for both radio 
and television has taken center stage as 
advertisers and broadcasters look for 
new niches in the increasingly seg- 
mented media marketplace. New pro- 
grams—and even entire stations and 
national channels—specifically targeted 
to minority audiences are proliferating. 
This seminar will discuss the status of, 
and opportunities in minority program- 
ming. 
Mauricio Gerson, Network Production Man- 
ager, Telemundo Network 
Ponchitta Pierce, Independent Producer/Jour- 
nalist 
Curtis Symonds, Vice President, Affiliate Mar- 
keting, Black Entertainment Television . 
Chris Washington, General Manager, WHBC, 
Howard University 


3:30 PM 


Producing Live TV / Talk Shows 
Salomon 003 


Working with the spontaneity of live- 
recorded television can be exciting and 
difficult at the same time. The margin 
for error is small and many unique 
enon issues must be considered. 
earn what it takes form the Producer of 
Late Night with David Letterman, the 
hottest fate night show on college cam- 
puses, to coordinate a live show four- 
nights a week and still maintain high 
ratings. 
Robert Morton, Producer, Late Night with David 
Letterman, NBC 


Creative Productions for Televi- 
sion: Making Television Sell 
Salomon 202 

You‘ve got the program concept but you 
want to make it look appealing, package 
it visually and sell it to your audience. 
Promos and bumpers can create a dis- 
tinctive style for your station and the- 
matic treatment can make each show 
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Saturday, 2:00pm - 3:30pm 


standout. Get ideas directly from MTV 

and VH-1’s former senior programming 

executive and a producer of a variety of 

cable network programs. 

Les Garland, President, Les Garland Produc- 
tions 

Mauricio Gerson, Network Production Man- 
ager, Telemundo Network 


Radio Engineering 
Sayles 104 

An intelligent combination of compo- 
nents can stretch a station’s dollar along 
way. Knowing the “techie tricks of the 
trade” in maintenance will extend the 
life of the equipment you have. Some 
creative wiring between your patch bay 
and consoles can make for a much more 
versatile studio. Also: what to consider 
before a station rebuild and how to 
conduct most of such an overall your- 
self. A veteran of radio station engineer- 
ing and a full-time college station man- 
ager will cover these issues and answer 
your specific questions about engineer- 
ing in college radio and beyond. FCC 
questions tied to engineering will also 
be entertained. 

Ludwell Sibley, Chief Engineer, WCVH-FM 
Jeff Walker, General Manager, WRAS-FM 


Sound Check / Resume Review 
Salomon 203 

A nationally-syndicated progressive 
rock radio show host and WBCN Pro- 
gram Director, Oedipus will evaluate 
your demo tape and resume on the spot, 
pointing out strengths and areas for 
improvements that can help you in your 
search for a career in broadcasting. If 
you do not havea tape with you, youare 
welcome to cometo ask questions and to 
hear others. 

Oedipus, Program Director, WBCN 


Broadcasting and the Law: Q&A 
Sayles 200 

A veteran communications lawyer will 
answer your station-related FCC and 
other legal questions. Elaboration of 
new rulings related to college stations 
will be provided upon request. 

Eleanor Applewhaite, Associate General 

Counsel, CBS 
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Responsible Broadcast 
Journalism 
les 001 
It is often the case that the training proc- 
ess for those working in broadcast news 
is not held to the same rigorous stan- 
dards as those for other journalistic 
media. Simultaneously, because of the 
industry’s high visibility, journalists 
havedeveloped investigative techniques 
that push the limits of permissable inva- 
sion of privacy and related ethical con- 
cerns. The panel will examine just what 
responsible broadcast journalism is and 
why there is leniency in broadcast jour- 
nalism standards. The panelis intended 
for those students wishing to pursue a 
career in broadcast journalism as well as 
for those who seek to teach the topic. 
Ralph Begleiter, World Affairs Correspondent, 
CNN 
Bernice Buresh, Director, Women, Press, and- 
Politics Project, Harvard University 
Phyllis Crockett, White House Correspondent, 
National Public Radio 
Anne Edwards, Senior News Editor, National 
Public Radio 
Bill Headline, Washington Bureau Chief, CNN 


NPR vs. Freeform: Can the Col- 
lege Format Exist with NPR? 
Sayles 105 
Since the satellite service started in the 
late ‘60s, National Public Radio has 
aggressively signed up college radio 
stations that were often once student- 
run facilities. NPR stations tend to hire 
A rersp uth to manage the station and 
ill other key positions, thus displacing 
students. Thdugh a significant increase 
in audience size and revenue usually 
results, it also means displacement of 
other alternative programming. Can 
the two formats exist within a station? 
Can stations of the two different types 
peaceably co-exist on acampus? Doesa 
college, concerned with its public im- 
age, necessarily need to replace its stu- 
dent-run alternative station withan NPR 
professional station? 
Brian Long, Associate Editor, Rockpool maga- 
zine 
Mark Sachs, Manager, Station Relations, Na- 
tional Public Radio 
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Saturday, 3:30pm - 5:00pm 


5:00 PM 


Alternative Television Programming 
Salomon 003 


TV programming’s trendsetters in the 
90s will likely come from the ranks of 
alternative producers such as this 
seminar’s two leaders. Producers Hal- 
leck and Weinberg each operate limited 
national program services that distrib- 
ute high-caliber works by independent 
ater that truly defy traditional 
roadcast and cinematic conventions. 
As the big networks’ audience shares 
dwindle, more attention is being given 
to fresh programming concepts. The 
alternative TV producers will talk about 
what they do, the programming they 
are seeing, and where it’s all headed. 
Dee Dee Halleck, Producer, Deep Dish Televi- 
sion 
Tom Weinberg, Executive Producer, The 90's 


TVTech >W Is It Going? 
IV Technology here Is It Going 


An expert who works day-to-day on the 
issues of implementing new television 
technology into one of the big-three 
networks’ operations discusses what's 
on the horizon and how it will affect 
society from home viewing throue 
college TV production to worldwide 
programming. Updates on HDTV, sat- 
ellite distribution, and new video re- 
cording standards will be among the 
topics covered. 

Kenneth Bronfin, Director, TV Technology and 

Strategic Planning, NBC 


Carrier Current and Cable FM 
Sayles 104 
If you work at a non-broadcast college 


radio station, you know there are spe- 
cial problems associated with the tech- 
ice operation of those facilities. 
However, carrier current AM can sound 
good and cable FM need not be expen- 
sive to implement...if you know the 
inside tricks. Veteran college radio 
engineer Ludwell Sibley, author of Col- 
lege Broadcaster magazine’s “Engineer- 
ing” column, takes you through the non- 
broadcast radio maze with clear-lan- 
guage explanations about upgrading 
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from CC to CAFM, petting your station 
to comply with the FCC’s new radiation 
field strength limitation requirements, 
and solving signal quality dilemmas in 
unusual dormitory construction scenar- 
ios, plus responding to your specific 
station questions. 

Ludwell Sibley, Chief Engineer, WCVH-FM 


Creative Radio Promotions 
Salomon 202 
In commercial radio where several sta- 
tions in a market may share a format, 
promotions are often the most effective 
way to make one station stand out from 
the crowd and grab the lion’s share of 
the listening audience. Though college 
stations tend to be naturally distinctive, 
they are usually less organized and 
sophisticated in their promotional ac- 
tivities than their commercial counter- 
parts. However, effective radio promo- 
tions depend less on money than on 
creativity. College stations are hotbeds 
of creativity—if the resources available 
_ are harnessed. Panelists will describe 
how to implement promotions through 
specific examples. 
Jon Pernick, Marketing/Promotions Director, 
SPIN Magazine 
Max Tolkoff, Program Director, WENX 


Free Speech and Indecency 

in Broadcasting 

Leung Galle 

Thanks in large part to a resurgence in 
the socio-political right wing, broadcast- 
ers may be in danger of losing a major 
degree of their freedom to air editorial 
views and program content of a contro- 
versial nature. Recent proposals at- 
tempted by the FCC to install a 24-hour 
banonso-called “indecent” content may 
yet beimplemented. An unprecedented 
number of stations have been cited for 
indecent broadcasts under the new FCC 
administration. College stations, his- 
torically the cradleof cutting edge pro- 
gramming, may be particularly suscep- 
tible to any actions in this direction. 
What kind of environment are broad- 
cast journalists, music and public affairs 
show producers, and other soqpeiseeth 
mers working under today? Is broad- 
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cast content being adversely affected? 

Eleanor Applewhaite, Associate General Coun- 
sel, CBS 

Les Garland, Les Garland Productions 

Brian Long, Associate Editor, Rockpool Maga- 
zine 


Structuring Your Curriculum 
for Careers in Broadcasting 
Salomon 001 
The long term value of your education 
can determined by the courses you 
choose to take as an undergraduate. 
There are often many routes to choose 
from to arrive at the career goal you 
have in mind. The purpose of this 
seminar is to guide you in the choices 
you make for your undergraduate edu- 
cation as they relate to your career goals. 
The panelists have valuable perspec- 
tives on job qualifications for careers in 
broadcast journalism, having taught 
undergraduates as well as worked in 
the field of broadcast journalism. 
Ralph Begleiter, World Affairs Correspondent, 
CNN 
Bernice Buresh, Women, Press, and Politics 
Project, Harvard University 
Anne Edwards, Senior News Editor, National 
Public Radio 


6:30 PM 


Tapping the Wealth on Campus 
With Limited Equipment 
Salomon 202 
You want to do quality production, but 
video and audio equipment is prohibi- 
tively expensive. Much ofthedifference 
between small-and large-bud get opera- 
tions can be erased by “short cuts” that 
insiders have used for years. In many 
communities, your school is the center 
of cultural and educational activities. It 
takes a good eye, however, to see all the 
programming opportunities and re- 
sources On campus. Learn about these 
trade secrets from an expert in campus 
video production. 
Paul Roselli, Audio Visual/Video Producer, 
Brown University 
Additional panelist to be announced 
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Organizational Structure: Train- 
ing Programs—Radio 
Sayles 10: ; 
The determining factor in the operation 
of many college stations is the rate of 
staff turnover. Every station goes 
through a continuous cycle of members 
as freshmen enter and seniors graduate. 
Management staff turns over at an even 
faster rate. How can a college station 
structure itself to prevent chaos and still 
provide its members with the freedom 
to produce great radio? 
Doris Cardussi, Instructor, SUNY-Plattsburgh 
Peter Ensel, WPLT-FM Faculty Advisor, SUNY- 
Plattsburgh 


Magazine Format Programming 
alomon 003 
Television magazine programs have 
become a highly popular and effective 
format for discussing virtually any topic, 
as “60 Minutes” and—on the other ex- 
treme—’ Entertainment Tonight,” have 
proven. How you do maximize the 
potential of this format and makeit work 
in practice—especially ona tight budget? 
Producers from the college and profes- 
sional ranks intimately familiar with the 
genre share their ideas. 
Chris Spinder, Emerson Independent Video, 
Emerson College 
Tom Weinberg, Executive Producer, The 90's 
Fundraising / Underwriting 
Sayles 200 
The costs of broadcasting are high; the 
budgets allocated by communications 
departments and student activity funds 
to college stations low. If your station 
wants to makea greater impact but lacks 
the monetary resources to do so, this 
session is essential. The FCC underwrit- 
ing rules need not restrict your money- 
making opportunities. We focus on the 
fact that fundraising and promotions 
are closely related: good promotions 
are usually good fundraisers. Two for- 
mer college station Promotion and 
Fundraising Directors who remain 
closely tied to this area in their profes- 
sional careers lead this idea-packed 
seminar that you will be immediately 
able to capitalize upon back at your 
station. 
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Saturday, 6:30pm 


Glenn Gutmacher, Publications Director, Na- 
tional Association of College Broadcasters 
Jon Pernick, Marketing/Promotions Director, 

SPIN Magazine 


Record Company Relations 
les 105 


Record labels—both majors and inde- 
pendents—depend heavily on college 
stations for airplay of their “alternative” 


music and music videos. Most compa- — 


nies are more than willing to service 

(provide free copies of new releases to) 

college stations—even with product that 

will only air on once-a-week specialty 

shows. Representatives from various 

independent labels attending the NACB 

Conference will tell you what they ex- 

pect in return, and respond to your 

concerns. 

Brian Long (moderator), Associate Editor, 
Rockpool Magazine 

Bobbi Cherrelle, Communications Director, 
Delfon Recording Society 

Maria Jimenez, Promotions, Modern World 
Music 

Karen Lee Kahn, Manager, Bodega Promotions 


Training Programs: 

Structure for TV Stations 

Sayles 204 

The determining factor in the operation 
of many college stations is the rate of 
staff turnover. Every station goes 
through a continuous cycle of members 
as freshmen enter and seniors graduate. 
Management staff turns over at an even 
fasterrate. HowcanacollegeTV station 
structure itself to prevent chaos and still 
provide its members with the freedom 
to produce great programs? 

Jonathan Bross, BTV, Brown University 
Adam Collis, Duke Cable 13 

Jeff Southard, BTV, Brown University 


Radio Production Session 
Salomon 203 

There, hiding in the back of the station, 
is that “Production Room.” You may 
have played around some back there, 
maybe even recorded a few basic pro- 
mos for your on-air shift. But it may 
surprise you how much is possible even 
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with the most basic equipment. Good 
production skills and creativity make the 
difference. This session, with a hands- 
on component led by Max Tolkoff of 
WENxX, will walk you through the tech- 
niques that ae your production a full, 
distinctive flavor resulting in the over- 
the-air station image you want. 

Max Tolkoff, Program Director, WENX 
Other panelists to be determined 


saturday Evening 
See “NACB Night Happenings” section. 


4 unday 


9:00 AM 


Nomination of NACB Board 
of Directors | 

Salomon 003 

All candidates are required to attend 
this meeting. 


10:00 AM 


Faculty Forum 
Sayles 204 
Issues of particular concern to faculty 
affiliated with communications depart- 
ments and college stations will be ad- 
dressed. Possible topics include: budg- 
eting and funding, role of student man- 
agers in a faculty-supervised station, 
connection between station and school/ 
department, vacation staffing of stations, 
training, internship development, career 
pathing. Moderated by: 
Marcia Rock, Professor, New York University 
Sonya Williams, Faculty Advisor, WHBC-AM, 
Howard University 


RTNDA Job Session 

Sayles 105 

These broadcast station professionals 
affiliated with the Radio-TV News Di- 
rectors Association will speak about 
opportunities in the broadcast industry 
with a special emphasis on resumes and 
suggestions for career preparatory ex- 
perience. 

John Carpilio, Program & News Director, WH]]/ 
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WHI]Y, Providence, R.I. RTNDA 
Larry Price, News Director, WJ] AR, Provi- 
dence, R.I. RTNDA 


Using Satellite Technology 
at a College 
Salomon 203 
With the rapid developments in satellite 
technology over the last decade, the cost 
for the equipment necessary to receive 
satellite programming is continuous! 
dropping. According to the PBS Adult 
Learning Satellite Service, over 1,200 
colleges have downlink capability. 
Simultaneously, a multitude of free and 
low-cost educational satellite program- 
ming services have emerged with con- 
tent suitable for both classroom use and 
college radio/TV station broadcasts. 
Satellite technology has become an in- 
valuable tool for colleges. What does it 
take to start up such systems? If you 
already haveadownlink ground station 
in place, this seminar will discuss how 
to maximize the instructional and reve- 
aed aaee opportunities afforded 
by the immense variety of available 
programming by satellite. 
Uri Bar-Zemer, Director, Brown University 
Satellite Services 
Pat Swonger, Modern Talking Pictures 


Directing for TV 

Salomon 00 

Learn technical pointers from experts 

on directing television productions. For 

example, determine how to obtain 

maximum coverage with a minimum 

number of cameras and how to call the 

shots with a multi-camera set-up. 

Ken Botelho, Director of Studio Operations, 
Heritage Communications 

Lynn Young, Production Manager, Heritage 
Communications 
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11:30 PM 


RTNDA Job Session (continued) 
Sayles 105 
Extending from its 10 am starting time, 
these broadcast station professionals 
affiliated with the Radio-TV News Di- 
rectors Association will speak about 
opportunities in the broadcast industry 
with a special emphasis on resumes and 
suggestions for career preparatory ex- 
perience. 
John Carpilio, Program & News Director, 
WH]Y/WH]], Providence, R.I., RTNDA 
Larry Price, News Director, WJAR, Providence, 
R.I. RTNDA 


Getting on Local Cable 
Salomon 203 
The cable revolution has made possible 
the airing of programming by individu- 
als and college stations to a large com- 
munity of viewers and listeners. This 
seminar will cover what's involved in 
negotiating carriage of your radio or TV 
station’s broadcasts by local cable com- 
panies from both a technical and mana- 
gerial standpoint and how to maintain 
good relations with the system opera- 
tors. Also considered are the increased 
promotional and fundraising opportu- 
nities created by cablecasting, balanced 
by the additional resulting community 
responsibilities. 
Doris Cardussi, Instructor, SUNY-Plattsburgh 
Peter Ensel, WPLT-FM Faculty Advisor, SUNY- 
Plattsburgh 


Television Production 

for Large Events 

Salomon U01 

If your station would like to take on 
major production projects but don’t 
know quite how to go about it, this 
seminar will describe what’s involved. 
The planning and logistics require more 
preparation, but if organized properly 
and produced with certain technical 
“insider tips” in mind, even a relatively 
small college TV station can handle big 
projects and come out with quality pro- 
ductions. Panelists will use sports events 
and other large scale productions as 
examples. 
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Ken Botelho, Director of Studio Operations, 
Heritage Communications 

Lynn Young, Production Manager, Heritage 
Communications 


Talk Radio 
Sayles 105 
After being hove: nearly dead thanks 
to television and FM stereo, the AM 
band is enjoying a resurgence thanks 
to...talk eadiowtt he conker and style of 
the modern version ranges from down- 
home informative to highly controver- 
sial. WOR/New York’s famed Joan 
Hamburg will share her secrets to build- 
ing an audience without visually stimu- 
lating them and explain the continuing 
popularity of the radio talk show and its 
importance to society. This dynamic 
Ageisie minces no words in comparing 
the various types of radio programs. 
Joan Hamburg, Program Host/Consumer Re- 
porter, WOR 


independenis in Broadcasting 
Salomon 202 
Though the electronic media has tradi- _ 
tionally been dominated by the net- 
works, ever-rising iow of program 
roduction have changed the playing ~ 
ield. The profileration of cable chan- 
nels and the resultant segmentation of 
the audience has proven a boon to inde- | 
pendent producers. Their works, avail- 
ableat relatively low cost and represent- 
ing fresh perspec are becoming ~ 
increasingly marketable properties. — 
What does it take to be a success in 
independent video production? Two 
who have madeit share their tips to help - 
make the climb a little less difficult for 


you. , 
Marcia Rock, Producer/Instructor, New York — 
University 


Tom Weinberg, Executive Producer, The 90's 
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1:00 PM 


Brunch 
ining Hall 


Closin 
Andrews 


NACB Board Elections 


during Brunch 

Before the official close of the confer- 
ence, seven students will be elected to 
NACB Board of Directors positions for 
the November, 1989 - November, 1990 
term by voting NACB members in at- 
tendance. Approximately 11 nominees 
will have been sifted from applications 
submitted over this Conference week- 
end. (See separate NACB Board of Di- 
rectors nomination instructions and 
ballot sheet distributed at Conference 
registration for further details.) 


2:00 PM 


UeNET Affiliates’ Conference 
Salomon 101 


UeNET (University Network) is NACB’s 
satellite programming service featuring 
the best of student-produced programs 
from college stations around the coun- 
try. Ue is aired by NACB member 
stations all across the United States. The 
TV feed began September 25 and just 
ended last week for the semester (Nov. 
10). UeNET TV will resume in late 


January, to be joined by UeNET Radio. 
This first Ue Affiliates’ Conference 
is Open to current affiliates and those 
stations which areconsidering affiliation 
next semester. Programming decisions 
which will affect the network in the 
coming year and beyond will be made 
during the affiliates’ conference. The 
agenda scheduled for this Conference 
raises broad issues, such as: the type of 
programming to be broadcast; amount 
of hours of programming uplinked; the 
satellite feed schedule; the ratio of stu- 
dent-produced to non-student program- 
ming aired; how the network’s financial 
sponsorships should be handled in terms 
of on-air announcements; other catego- 
ries of stations (e.g., commercial LPTV 
stations) to be allowed access to Ue NET 
programs, and formation /structuring of 
the radio network. We welcome your 
input and hope you can attend. 


We continue to encourage college radio 
and television stations across the coun- 
ps to submit programs to NACB for 

¢ NET broadcast at no charge. Besides 
giving your programs a national audi- 
ence, your station may downlink UeNET 
pro rams at no charge (for NACB/ 

° members) for use on your TV or 
radio station. 


Untversiry NETWoRK 


Submit Radio Programs 
for the launch of UsNET's 
Radio Network 


Submit TV Programs 
for the second season 
of UeNET TV. 


Attend the First UsNET Affiliates’ and Informational Meeting this Sunday at 2pm. 
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Lee Abrams 
President, LA Inc. = 
When the publisher of 


Rolling Stone thought his 
magazine might be straying 
from theinterests ofitsread- | 
ers, he hired Lee Abrams for | 
advice. When MTV needed Eas = 
help fine-tuning its programming, it arash 
him as well. 

“I sell my experience, my knowledge of 
what's happening,” says Abrams. “I havean 
undying commitment to understanding the 
audience and finding out what these people 
want.” The key is psychographics, a study of 
lifestyles, which reveals more than the tradi- 
tional area of demographics. He has in- 
vented methodologies and refined others to 
make a science out of understanding music 
audiences. It seems like he always has been. 

At 14 years of age, he was managing rock 
bandsin Chicago, distributing questionnaires 
to the fans, taking suggestions. At 19 he 
became Program Director of WRIF-FM/De- 
troit. After programming more stations, he 
formed Burkhart/Abrams/Michaels/ 
Douglas, arguably the premier music radio 
station consultancy in the United States. For 
13 years the team achieved notable successes, 
including the “Superstars” formats, making 
AOR radio a money-making staple format at 
hundreds of stations across the country. 

In 1987, Abrams founded tworecord com- 
panies, Cinema and Voyager. In the early 
‘80s he helped popularize the New Age for- 
mat, and now touts heavy metal as the “New 
Mainstream” format for the Yuppie genera- 
tion of the 90s and programs Z-Rock, the Sat- 
ellite Music Network’s nationally syndicated 
hard rock program service. 

Abrams has an uncanny ability to fuse 
analysis with intuition to predict and inspire 
new trends and to solve marketing dilem- 
mas. It has gained him a broad roster of 
clients from fields outside the entertainment 
world—airlines, car and clothing manufac- 
turers, and food and drink products—who 
seek his insights. He continues to advise rock 
and pop acts and music programmers, pro- 
viding the balance of “science with emotion” 
that is his trademark. 
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Eleanor Applewhaite 
Associate General Counsel, CBS 
Ms. Applewhaiteserves as Associate Gen- 


eral Counsel for CBS, Inc. She joined CBS’ 
Law Department in 1964 two years after 
earning her Columbia University law de- 
gree, with an interim stint as Adjunct Profes- 
sor at Syracuse University’s College of Law 
and Newhouse School of Public Communi- 
cation in the late “70s. She is a member of 
several bar associations and on the boards of 
the IRTS, BEA, NAACP Legal Defense and 
Educational Fund, Alvin Ailey Dance Thea- 
ter, and several universities. She is also a 
member of NACB’s Advisory Board. She has 
been honored by the YMCA, National Asso- 
ciation of Media Women, and Institute of 
New Cinema Artists for her achievements in 
the mass media and communications. 


Bruce Barry 
Producer, Guiding Light, CBS 
Mr. Barry, a se f-proclaimed “child of 


television,” began his career in an operations 
position at the CBS Television Networkin New 
York City as a videotape librarian. His first 
production job at CBS was in 1970 as a cue — 
card clerk on the “Captain Kangaroo” Show— _ 
a program he watched as a child. He then 
assumed positions as Production Assistant 
and later as Associate Director on “Captain 
Kangaroo,” “Search for Tomorrow,” “Love 
of Life,” and “Guiding Light.” 

His directing career began on “Captain 
Kangaroo” when the Director fell ill, requir- 
ing Barry tofillin. His career continued as he 
directed such showsas “As the World Turns” 
from 1979-81, “Texas” in 1983, and “Guiding 
Light” from 1979 to the present. 

Barry was the recipient for the 1985 
Daytime Emmy Award for Best Directing — 
Team in Daytime Television Series and was 
nominated in the same category in 1986. 


David Bartlett 
President, RTNDA 

Mr. Bartlett became the Radio-Television 
News Directors Association’s President last 
July. He was previously in charge of news 
and programming for the NBC Radio Network 
and Talknet. Bartlett first joined Talknet in 
1986 as Program Director. Later, his respon- 
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sibilities were expanded to include news and 
general programming on the NBC Radio Net- 
work. He wasnamed Vice President of News 
and Programming in 1988. 

Before joining the NBC Network, Bartlett 
served as Director of Newsand English Broad- 
casts for the Voice of America. He was in 
charge of all VOA news operations includin g 
the central newsroom in Washington and 26 
bureaus around the world. 

In addition to news, Bartlett supervised 
all VOA English language programmin g, in- 
cluding features, music, entertaiment, and 
documentaries. He created “Listen to Amer- 
ica,” the first telephone talk show ever broad- 
cast by the VOA. He also helped develop 
programming for VOA/Europe, a news and 
entertainment service created for young 
adults in Western Europe. 

Bartlett’s previous positions have in- 
cluded: Managing Editor of Metromedia’s 
international news service for independent 
television stations; Managing Editor and 
News Director at WRC-AM/ Washington; 
- and a newspaper reporter at the Hartford 
Courant and the Montgomery Sentinel. 

Over the past ten years he has written 
and produced television documentaries and 
public affairs specials for PBS, Turner Broad- 
casting, and WRC-TV in Washington. 

He graduated from St. Albans Schooland 
Trinity College and did postgraduate research 
at the University of Edinburgh. 


Ralph Begleiter 
World Affairs Correspondent, CNN 

Based in the network’s Washington Bu- 
reau, Begleiter joined CNN in 1981 and took 
on the State Department assignment in June, 
1982. AtCNN, he has anchored livecovera ge 
of foreign affairs special events, includin gthe 
1988 superpower summit in Moscow and the 
dramatic 1986 hijacking of an American plane 
in Pakistan. 

International arms control negotiations 
have been among his specialties while at 
CNN, anchoring a major award-winning 
documentary program on arms control is- 
sues called “Battle for Peace,” which was 
broadcast in 1987 and 1988. Earlier, he pro- 
duced “In the Balance,” a series of reports on 
US/Soviet relations. He has interviewed 
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many world leaders, including British Prime 
Minister Margaret Thatcher, Pakistan’s Be- 
nazir Bhutto, and French President Francois 
Mitterand. 

Begleiter has traveled around the world 
for CNN, covering all major East-West events 
including all Soviet-American Summits dur- 
ing the Reagan administration. He has also 
covered the national political conventions 
and regularly serves as Election Night an- 
chor for CNN. 

Before joining the network, Begleiter re- 
ported for WTOP-AM/TV in Washington, 
D.C. Among his responsibilities there were 
the 1980 political conventions and the cap- 
ture and release of the American hostages in 
Iran. He anchored special reports and docu- 
mentaries on medical care costs, school de- 
segregation, and the abortive hostage rescue 
mission to Iran. 

He began his broadcast journalism career 
in 1967 in Providence, Rhode Island, where 
he worked as a reporter and writer for WICE- 
AM and WJAR-AM/TV, as well as News 
Director for WBRU-FM. 

Among Begleiter’s honors are awards 
from the National Academy for Cable Pro- 
gramming, the Houston International Film 
Festival, the Associated Press, and United 
Press International. 

His Honors B.A. in political science comes 
from Brown University. He earned his 
Master’s in journalism from Columbia Uni- 
versity. 


Ken Botelho 
Director of Studio Operations, Heritage Comm. 
Mr. Botelho has extensive experience in 
producing and directing major sporting 
events for national and regional cable net- 
works including ESPN, HBO, NESN, Mizlou 
Sports Network, and Nickelodeon. He also di- 
rects sports on WNAC-TV, and for several 
years, directed news programming and “PM 
Magazine” at WJAR-TV/Providence, RI. 
Under his direction, Heritage has received 
several national and local awards for the 
quality of its productions. 


Kenneth Bronfin 
Director of Technical Strategic Planning, NBC 
Mr. Bronfin’s major responsibilities at 
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NBC include long-range technical planning 
for thenetwork, primarily focusing on HDTV 
production and delivery, plant automation, 
and digital broadcast technology. He is also 
involved in the technical analysis of new 
business ventures for NBC. 

He began working at NBC three years 
ago immediately following his earning an 
MBA degree from the Wharton School at the 
University of Pennsylvania. His undergradu- 
ate degree in Electrical Engineering came 
from the University of Virginia in 1981. 


Merrill Brown 
Editor, Channels magazine 

Editing Channels magazine, arguably the 
top publication about the media business, is 
Merrill Brown. The publication is among 
those owned by Act III Publishing. Brown 
began at Channels as Executive Editor in 
1985. Before this, Brown was Director of 
Business Development at The Washington 
Post Company, responsible for acquisitions 
and corporate strategy. He also worked for 
The Washington Post as New York financial 
correspondent from 1982-84 and as a finan- 
cial reporter from 1979-82. 

From 1978-79, he wasa financial reporter 
with The Washington Star. He came to the 
nation’s capital as a correspondent for Media 
General News Service in 1975. Earlier, he had 
been a reporter for the Winston-Salem Journal 
and the St. Louts Post-Dispatch. 

His articles have appeared in The Wash- 
ington Journalism Review and the World Book 
Yearbook. He is also a frequent guest on the 
“MacNeil/Lehrer NewsHour” on PBS, Cable 
Satellite Public Affairs Network, CNN, and 
other national programs. 

Brown received a B.A. in political science 


from Washington University. - 


Bernice Buresh 
pprector Women, Press and Politics Project, 


arvard University 

Ms. Buresh is a writer and the director of 
the Women, Press and Politics Project, which 
operates under the auspices of the Joan 
Shorenstein Barone Center on the Press, Poli- 
tics and Public Policy at Harvard’s John F. 
Kennedy School of Government. She has 
taught such courses as “Women and the 
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Press” at the JFK School and “Women and 
Minorities and the News Media” at Boston 
University. She has used her course as a labo- 
ratory to understand and research the factors 
leading to underrepresentation and stere- 
otyping of certain groups by the mainstream 
press. 

She came to education from a career in 
journalism. As a reporter for the Milwaukee 
Sentinel from 1963-69, she covered the local 
and national civil rights movement, and was 
a stringer for Time magazine during the late 
‘60s. She then joined Newsweek where she 
covered politics, education, and the antiwar 
and women’s movements. Moving from 
Correspondent to Deputy Bureau Chief in 
Chicago, she was promoted to Boston Bureau 
Chief and finally to Congressional Corre- 
spondent in Washington. The birth of her 
son led her to return to Boston in 1976 for 
part-time writing and lecturing. She joined 
Boston University’s faculty in 1979 and was 
nominated last year for the Metcalf Cup, 
B.U.’s highest excellence-in-teaching award. 

In addition to Newsweek and Time, her 
work has appeared in many publications in- 
cluding the Washington and Columbia jour- | 
nalism reviews, Quill, and newspapers such 
as the New York Times, Washington Post, and 
Boston Globe. 

Her interest in the conventions of the 
press and obstacles to women dates back to 
1967 when her work won a top reporting 
award from the Milwaukee Press Club. She 
declined the award because the club restricted 
its membership to men. In the early “70s she 
served as a member of the editorial board of 
the Chicago Journalism Review, the first of 
several regional reviews formed by working 
reporters to analyze the practice of journal- 
ism. 

Buresh received her B.A. in journalism 
from the University of Wisconsin-Milwau- 
kee. She was a Fellow in the Knight Journal- 
ism Fellowship Program at Stanford Univer- 
sity. During her residency at the Harvard | 
Press and Politics Center this year she began 
the research for a book on the role of gossip 
and personal disclosure in political report- 
ing. 
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Scott Byron 
Editor, CM] New Music Report 
Mr. Byron is the boss at the CM] New 


Music Report, arguably the premier alterna- 
tivemusicmagazine focusing on collegeradio. 
Atonetime he was Music Director at WNUR- 
FM at Northwestern University. He has been 
referred toelsewhere thus: “Scott Byron likes 
to think he can change the world simply by 
believing in good things. He believes the 
country has been lulled into complacency by 
the media—which caters to the lowest com- 
mon denominator—and the Republican 
Administration.” Byron believes strongly in 
alternative music on college radio. 


John Carpilio 
Program and News Director, WH]]-AM 
Beginning atWHJJ-AM /Providence, R.L, 
asnewsanchorin the fall of 1980, Mr. Carpilio 
became News Director in 1983. He took on 
the additional duties of Program Director in 
the summer of 1988. He has a sharp ear for 
news talent and often conducts news demo 
tape reviews on behalf of RTNDA. 
He is a 1976 cum laude graduate of 
Emerson College with a B.A. in Broadcast 
Journalism. 


Phyllis Crockett 
White House Correspondent, NPR 
As one of the White House Correspon- 


dents for NPR, Crockett’s stories air regu- 
larly on NPR’s “Morning Edition,” “All 
Things Considered,” and “Weekend Edition.” 
She also reports for NPR’s weekly documen- 
tary series, “Horizons.” 

Covering a broad range of political and 

social issues, Crockett has gained particular 
recognition for “Black Men: Lost Genera- 
tion?,” a three-part series that examined the 
accelerating death rate of poor, urban men in 
the United States. 
, | She was one of last year’s election report- 
ers and covered the Presidential candidates 
and the Democratic National Convention. 
She also covered the trials of Reagan admini- 
Stration officials Michael Deaver and Lyn 
Nofziger. 

In 1988, she won a National Education 
Association Broadcast Award for her report 
“Acting White” which examined black high 
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school students’ attitudes that equated aca- 
demic achievement with emulating white 
people. 

Crockett began her association with NPR 
in 1981 when she traveled to Israel to report 
on the Black Hebrews. As a freelance re- 
porter, she covered minority issues for 
“Horizons.” Later she served as an Assistant 
Producer for “All Things Considered.” In 
1985 she became a full-time NPR reporter. 

Before joining NPR, she was Executive 
Editor for the Sheridan Broadcasting Network 
in Washington, D.C., and served as a Wash- 
ington correspondent for KPRC radio in 
Houston. Her work included a series on the 
problems of nuclear waste and aspecial report 
on the Atlanta child murders. Previously she 
was a producer, reporter, and anchor for 
WFNC-AM /Fayetteville, N.C., where she 
covered local politics, the Jeffrey MacDonald 
(“Fatal Vision”) murder trial, and military 
issues at Fort Bragg. 

At WSOC NewsRadio in Charlotte, N.C., 
she produced a five-hour morning drivenews 
program, covered breaking news, and an- 
chored the weekend news. She also worked 
as a television field reporter for WITVD-TV/ 
Durham, N.C., asa stringer for AP and UPI, 
and as a visiting journalism instructor at 
Johnson C. Smith and Fayetteville State Uni- 
versities. She is a consultant to Clark/At- 
lanta University and speaks regularly to stu- 
dent and community groups. 

Crockett is a regular news analyst for the 
BET cable network and for “Evening Ex- 
change” on WHMM-TV/Washington, D.C. 
She’s also been a news analyst for the nation- 
ally syndicated TV program “America’s Black 
Forum.” She has written articles for Essence, 
Dollars and Sense, and The Delta Journal; and 
reviewed books for the New York Times and 
the Los Angeles Times. 

She received her B.A. in English Litera- 
ture from the University of Illinois and her 
Master’s degree from Northwestern 
University’s Medill School of Journalism. 
Before beginning her journalism career in 
1977, Crockett was a public relations writer 
and an advertising copywriter in Chicago. 
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Anne Edwards 
Senior Editor, NPR 

Ms. Edwardsis spending her 21st year in 
news and broadcasting as Senior Editor for 
Political and Elections Coverage for National 
Public Radio. She began her news career in 
Washington, D.C., while “squeaking 
through” the University of Maryland as a 
journalism major. She has worked with CBS 
News, ABC News, “Capitol Journal” on PBS, 
and briefly at CNN, WJLA-TV and WMAL 
Radio (Washington), among many other jobs. 
She was Television Coordinator and Special 
Assistant for Press Advance at the White 
House from 1977-80, and worked on four 
presidential campaigns. 

As a college broadcaster, Edwards was 
on staff for four years, and first femalestation 
manager, at WMUC Radio at the University 
of Maryland-College Park. 


Michael Fuchs 
Chairman and CEO, Home Box Office 

Mr. Fuchs, in his position at HBO since 
October, 1984, is in “the thick of it.” 1989 has 
been a busy year for the 43 year-old head of 
the nation’s largest pay-TV company: HBO’s 
parent company, Time Inc., attempted to 
merge with Warner Communications (even- 
tually acquired), Time and HBO wereslapped 
with a $2.4 billion lawsuit by Viacom alleging 
anticompetitive practices, and finally, HBO 
faced a head-to-head race to establish the first 
all-comedy cable network (HBO has taken 
the initial lead, but the race is far from over). 
While many of the developments in 1989 are 
still unsettled, one thing is clear: Fuchs will 
enter 1990 stronger than ever. 

According to the New York Times, Fuchs 
forged his reputation as an executive to be 
reckoned with through his willingness to be 
confrontational. Says head of HBO’s sports 
programming, Seth Abraham: “You know 
how Britain is a country that functions better 
in war than peace? We are a company and 
Michael is an executive that functions better 
in the tug of war of business. Britain is an 
Island nation. We’ve always felt like an 
island company.” Responds Fuchs: “I accept 
that people find me arrogant. I think it’s a 
matter of style. I like to give it back to people. 
I’m a pusher.” 
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Fuchs joined HBO in September, 1976, 
initially in charge of original and sports pro- 
gramming. Though Fuchs had no experience 
as a television programmer, he found he had 
an instinct for what the predominantly young 
male HBO audience liked to watch. Fuchs 
steered HBO in the direction of original pro- 
gramming and gave the network a reputa- 
tion for high-quality work. Fuchs built a 
strong reputation and in March, 1984, was 
promoted to President and Chief Operating 
Officer, responsible for the day-to-day ad- 
ministration of all HBO operating activities. 


“Fuchs is HBO’s spiritual leader, its 
front man, its chief programmer and the 
definer of its image. Much of what HBO 
has been, is now, and will be comes 
down to Michael Fuchs.” 

- New York Times 


Currently Chairman & CEO, Fuchs is 
also a member of the board of directors of 
Turner Broadcasting System, the National 
Cable Television Association, and a director 
of C-SPAN. He is a trustee of the American 
Film Institute, a member of the board of 
directors of the Museum of Broadcasting, the 
American Museum of the Moving Image, 
chairman of the Vietnam Veterans Ensemble 
Theatre Company, and a trustee of the 
Brooklyn Academy of Music. He is also a 
member of the board of directors of the 
Hebrew Home for the Aged at Riverdale, the 
American Foundation for AIDS Research, 
the Earth Communication Office, and a trus- 
tee of The Bronx Museum of The Arts. 

Fuchs received a B.A. in political science 
from Union College and a J.D. degree from 
the New York University Law School. Fuchs 
came to HBO following an 18-month associa- 
tion with the New York office of the William 
Morris Agency. There heserved asa Director 
of Business Affairs involved in packaging 
shows for television, negotiating feature films, 
and arranging personal appearances. Previ- 
ously, Fuchs worked as a specialist in enter- 
tainment law, serving as an associate with 
two New York City law firms. 
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Les Garland 
President, Les Garland Productions 

Mr. Garland’s company ventures in music 
video and radioconsultancy and production. 
He was previously President of QMI Music 
and Executive Vice President of Quantum 
Media, under Robert Pittman. He has more 
than twenty years of programming experi- 
ence: first in radio, where he was recognized 
as one of the country’s foremost rock radio 
programmers; and then in television, where 
at MTV he helped revolutionize not only the 
presentation of music on television, but tele- 
vision itself. 

Before joining QMI, Garland was the 
senior programming executive of MTV and 
VH-1. He joined MTV Networks in 1982 as 
MTV’s Vice President of Programming. 

Previously he was West Coast General 
Manager of Atlantic Records. From 1974-80 


- he was associated with RKO Radio. In three 


years as Program Director of KFRC/San 
Francisco, he helped KFRC earn Billboard 
magazine's selection of it as “Radio Station of 
the Year” all three years. He also personally 
received several awards as programmer of 
the year and a prestigious Clio Award for a 
KFRC station promotion. At WRKO/Bos- 
ton, he helped stage and promote the largest 
rock concert in the city’s history. 

He has programmed stations in five other 
major U.S. cities and served as on-air talent 
on stations in three others. Garland is recog- 
nized around the world for his programming 
expertise, and has been a keynote speaker at 
anumber of musicconferences, including the 
1978 Australian Broadcasters Convention in 
Sydney, Billboard’s annual International 
Music Seminar in Portugal in 1984, and the 
first annual International Music & Media 
Conference in Montreaux, Switzerland, in 
1986. 

Garland has been featured in Time 
magazine, Gentlemen's Quarterly, “60 Min- 
utes,” and “Entertainment Tonight.” He has 
guested on the “Donahue” show and “Late 
Night with David Letterman.” 


Mauricio Gerson 
Production /Programming Manager, Telemundo 
uP 


In managing program production for the 
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Telemundo Network since 1987, Mr. Gerson 
has served as Executive Producer of various 
projects including the coordinated covera ge 
of the 1988 Presidential Conventions for 
Telemundo’s owned and operated stations’ 
local newscasts. As Program Manager, Ger- 
son is responsible for the administration of 
program planning and acquisitions for the 
network. 

During his 1979-1987 tenure at New Jersey 
Network,a PBS affiliate, Gerson wonan Emm y 
Award from the New York chapter of the Na- 
tional Academy of Television Arts and Sci- 
ences. He also received Unity Awards in 
Media for political reporting in 1984 and 
reporting on education in 1985 from Lincoln 
University. His 1986 documentary on His- 
panic women received an honorary mention 
for excellence in broadcasting from the Na- 
tional Commission of Working Women. 

Gerson earned a Master’s Degree at the 
Annenberg School of Communications of the 
University of Pennsylvania. His Bachelor’s 
degree in communications comes from 
Anahuac University in Mexico City, Mexico. 


Andrew Goodman 


President and General Manager, 
The American Comedy Network 


Mr. Goodman brings backgroundsin both 
advertising and broadcast management to 
ACN. The company supplies written com- 
edy material to over 275 broadcast stations 
across the U.S. and Canada. 

He served as Creative Director of a Phila- 
delphia advertising agency for two years 
before joining the city’s CBS-owned station, 
WCAU-AM, as Executive Producer for Talk 
Programming. He also served as Program 
Director for Susquehanna Broadcasting’s 
WKIS-AM in Orlando, Florida. 

Besides overseeing the operations at 
ACN, he co-writes all material and serves as 
Vice President for ACN’s parent company, 
NewCity Communications, Inc. 

Goodman has lectured all over the United 
States since 1985 on the topic of “Writing 
Funny,” and has conducted workshops for 
broadcast groups, radio stations, advertising 
clubs, and schools. He is also the author of 
The Method to the Madness: Radio’s Morning 
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Publications Director, NACB 

Mr. Gutmacher began in college broad- 
casting at WYBC-FM/ Yale University, where 
he served as Assistant Sales Manager, Sales 
Manager, Development Director, Promotions 
Director, and Old Rock Program Director 
during his junior and senior years. 

After graduation in 1987 with a B.A. cum 
laude in psychology, he took a job as a Mar- 
keting Secretary/Assistant at Home Box 
Office in New York City. Eight months later 
he was promoted to Marketing Administra- 
tor in HBO’s Chicago office, handling pro- 
motions and marketing of the HBO and 
Cinemax networks to small cable systems in 
the midwest. 

He left HBO in late 1988 to begin research 
for a book on The History of College Radio in 
America, visiting over 150 college stations 
across the nation and talking to representa- 
tives of over 100 other stations at college 
media conventions in the process. The writ- 
ing continued as he accepted the newly-cre- 
ated position of Publications Director at 
NACB, with primary duties as Executive 
Editor of College Broadcaster magazine. He 
also coordinates NACB appearances at out- 
side trade shows and college radio-related 
activities for NACB. Gutmacher has spoken 
about college radio on panels at the Black 
College Radio and Intercollegiate Broadcast- 
ing System national conventions, CMJ Music 
Marathon, and the CommTrends and NACB 
West Coast regional conferences. 


DeeDee Halleck 


nd i Producer | Professor 
f DeeDee Halleck has a dream, it is to 


establish a global network for independent 
producers who are currently excluded from 
mainstream media. Halleckis currently work- 
ing to make that dream a reality. She has co- 
founded the first and only publicaccess cable 
network, Deep Dish TV. Before Deep Dish, 
Halleck co-founded “Paper Tiger,” an alter- 
native magazine-format program that in- 
cluded segments that previously had no 
outlet. Her efforts toopen up the media to the 
masses havealsoincluded soliciting segments 
for Tom Weinberg’s new series, The 90's, 
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from independent producers around the 
world, helping independent filmakers in 
China and Latin America. She also partic- 
pates in X-Change TV, an organization that 
works to exchange programming between 
independent producers around the world. 

“DeeDee Halleck has revolutionized 
people’s access to media in this country,” 
says independent producer Catherine 
Saalfield. DeeDee’s commitment stems from 
a belief that “media is how decisions are 
being made.” She seeks to allow other voices 
to be heard other than the mainstream, which 
she believes do not express the views of the 
majority of the people. 

DeeDee Halleck is also a professor at the 
University of California-San Diego and a 
video teacher at Bard College. 


Joan Hamburg 
Program Host/Consumer Reporter, WOR-AM 

One of the nation’s foremost experts on 
consumer-related issues, Joan Hamburg 
brings to WOR-AM/New York audiences a 
vast store of concise and uncompromising 
information that they have come to rely on. 
Whether the topic is a new money-saving 
opportunity, arestaurant review, a vital tech- 
nological breakthrough in health or medi- 
cine, a warning about a dangerous product, 
or practical shopping tips, Hamburg’s timely, 
up-to-date reports give her listeners the kind 
of information and advice they need to avoid 
consumer rip-offs and make the most of what 
they have. 

The Joan Hamburg Program, her regular 
daytime call-in show, provides New Yorkers 
with insightful, practical recommendations 
which enable them to be better consumers. 
She also shares her valuable insights on a 
special segment aired on Rambling With Gam- 
bling, the world’s longest-running radio 
program. Her popularity is a tribute to the 
real service she provides the New York met- 
ropolitan area community. 

On the entertainment side, Hamburg 
moves her program to world-famous Sardi’s 
Restaurant every Wednesday to spotlight a 
glamorous parade of headline personalities 
and show business stars. Judd Hirsch, Helen 
Gurley Brown, Marvin Hamlisch, and Sally 
Struthers are just a few of the recent guests on 
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Hamburg’s Luncheon at Sardi’s, co-hosted with 
show business veteran Arlene Francis. The 
big names talk candidly with the hosts about 
their professional and private lives—and, in 
some cases, even perform. 

Hamburg is a noted authority on the 
subject of talk radio, holding provocative 
views about the medium’s role in society and 
its potential for facilitating social progress. 


Richard A. Leibner 
President, N.S. Bienstock 

Richard Leibner is America’s most suc- 
cessful broadcast journalism talent agent. His 
firm represents over 300 TV news employees 
including Dan Rather, Diane Sawyer, Mike 
Wallace, Morley Safer, and Maria Shriver. 
Leibner’s success stems more from his style 
of representation than from the mega-sala- 
ries he commands for his clients. 60 Minutes’ 

-Morley Safer says of his agent: “He’s among 
the most utterly loyal, true friends a person 
can have.” One minute, Leibner can be found 
counseling a clienton a personal family matter 
and the next, telling a network executive 
where s/he can shove it if he feels a client is 
not being treated fairly. 

If Leibner’s clients love him, others are 
not so fond. Leibner’s hardball style has 
attracted much criticism over the years. Like 
anyone else that has achieved Leibner’s level 
of success, he is often accused of being too 
powerful. His dedication to his clients does 
not end with fee negotiations. According to 
the New York Times, Leibner is “particularly 
richin the precious currency of information,” 
and he uses his power to get the most for his 
clients. 

Leibner was trained in his father’s pro- 
fession, accounting, and went to work in the 
family firm in 1963. The next year, he and his 
father, Sol, were given the chance to buy out 
the agency of Nate Bienstock, an insurance 
man with such clients as Walter Cronkite 
(NACB’s keynote speaker in 1988) amon ghis 
customers. Bienstock had supplemented his 
earnings by occasionally negotiating contracts 
for some insurance clients. Leibner quickly 
fell in love with negotiating contracts and 
being in the world of news. 

Leibner had the good fortune to be in the 
right profession at the right time with the 
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right skills. In the late ‘60s and early ’70s, the 
networks began to expand their news pro- 
grams from fifteen minutes toas much as two 
hours. As Leibner describes it, suddenly it 
was a seller’s market. Salaries jumped and 
reporters and anchors realized that an agent 
could get them even more money. Leibner 
also credits the advent of the3/4" VCR which 
enabled agents to sell people out of town via 
video resume. Leibner used this to escalate 
the value of his clients by playing one station 
off of another. 

Leibner is currently President of N.S. Bi- 
enstock which includes four other agents in- 
cluding his wife and partner, Carole Cooper. 


“CBS NEWS DECLARES WAR ON 
AGENT: 
SAYS THERE’S TOO MUCH JACK 
IN THE BIENSTOCK.” 
'-Variety 


Brian Long 
Associate Editor, Rockpool Magazine 
Long’s odyssey inalternative music began 


in 1981 on KYMC-FM/Ballwin, Missouri, 
where he helped introduce a new kind of 
music to an unsuspecting St. Louis suburban 
population. He then moved tothe University 
of Missouri where he served as Music Editor 
of the Campustown Journal. After a year he 
was back to radio on the school’s KCOU-FM, 
hosting a show featuring releases by inde- 
pendent U.S. labels, and becoming Program 
Director. 

In 1986 he joined Entertainment Radio, 
Inc., in California, working with SPIN 
magazine’s radionetwork. He moved to SST 
Records as its college radio rep, and estab- 
lished its New York office in 1988. He was 
hired by Rockpool magazine four months ago 
as Independent Label Director and Radio 
Pool Director, and serves as an Associate 
Editor. 


Robert Morton 

Producer, Late Night with David Letterman, NBC 
A production executive with extensive 

experience in television talk shows, comedy 

programs and music shows, Morton became 

Producer of NBC-TV’s “Late Night with 
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David Letterman” in 1987. As segment pro- 
ducer on “Late Night” since 1982, Morton 
was the conduit between Letterman and the 
2,500-plus guests who have appeared on the 
show since its debut. 

He came to the show from ABC’s “Good 
Morning America,” where he was Associate 
Producer/Writer. Previous to that he served 
as Creative Director of MTV. 

In the late’70s, Morton was a producer in 
program development for Warner’s Qube, 
followed by Associate Producer/Writer of 
“Good Day” at WCVB/Boston and of the 
New England regional Emmy Awards tele- 
cast. He then served as Associate Producer of 
NBC’s “Tomorrow” show starring Tom 
Snyder. It was when David Letterman ap- 
peared as a guest on Snyder’s show that 
Morton met him and later was asked by 
Letterman to join “Late Night” when that 
show began. 

Morton graduated from American Uni- 
versity in 1975 with a B.A. in television pro- 
duction and communications. He has been a 
guest speaker on comedy and TV production 
at the New School for Social Research in New 
York City. 


Oedipus 
Program Director, WBCN 
“The future is now... Change or stagnate 


... Saferock ‘n rollis an oxymoron... You must 
destroy to create ... Did you threaten the 
status quo today?” The year is 1980 and the 
words belong to Oedipus, the rising star-DJ, 
Oedipus, at Boston’s #1 radiostation, WBCN. 
A year later he was promoted to program 
director, a position he still holds today. 

Oedpipus started spinning records on 
MIT’s WTBS-FM (now WMBR) in 1975 while 
working part-time in a dental clinic. The 
same year, Oedipus walked in off the street 
and introduced himself to Charles Laqui- 
dara, host of WBCN’s morning show and 
said, “My name is Oedi, and you can’t spell 
it.” 

“It worked,” says Oedipus. He became 
Laquidara’s unpaid assistant and writer. Six 
years later, he became Laquidara’s boss. Al- 
though his job as program director occupies 
most of his time, Oedipus DJs part-time—he 
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still hosts the “Nocturnal Emissions” new 
music show on Sunday nights, a nationally- 


syndicated radio program. 


WBCN is widely recognized as the pre- 
mier progressive rock radio station in the 
country, and much of the credit goes to 
Oedipus who has managed to keep the sta- 
tion on the cutting edge even as it passed its 
20th anniversary with the format. WBCN’s 
progressive rock format grew out of the tur- 
moil of the ‘60s, and according to Harvey 
Kogan of Radio & Records, “They stubbornly 
hold on to some of the progressive ideals, in- 
troducing listeners to new and different mu- 
sic.” 

In 1979, WBCN was sold by its original — 
owner to Hemisphere Broadcasting. WBCN’s 
new owners immediately tried to make | 
wholesale changes, firing most of the staff _ 
but retaining “stars” such as Laquidara. That — 
could have been the end of WBCN as Boston 
knewit. Instead, everyone went out on strike, 
joining the dismissed on picket lines, and the 
action fired up the community. Listeners, 
newspapers, rock bands, and most impor- 
tantly, advertisers supported the strikers. 
WTBS turned over its studios to the striking 
jocks. After three weeks, Hemisphere re- 
lented. 

Oedipus sums up WBCN’sattitude: “We 
have fun, and its not phoney fun. We really 
do like what we play.” 


Mary O’Leary 
Production Assistant, Guiding Light, CBS 

A native of Rhode Island, Ms. O’Leary 
spent several years stage managing off-Broad- 
way, summer stock, and regional theatre pro- 
ductions. In 1981, she toured India and Syria 
with the Trinity Repertory Company. Subse- 
quently she moved into television work and 
is currently an assistant to the producers for 
the CBS-TV daytime serial, “Guiding Light.” 
Shestill maintains her ties to the theatre asco- 
producer of Clunes Associates, a production 
company, in collaboration with Broadway 
and former daytime TV star Jonathan Frid. 
O'Leary also gives lectures on television and 
theatre production to college students. 
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Jon Pernick 
Marketing/Promotions Director, SPIN magazine 

Pernick came to head Marketing and Pro- 
motions at SPIN magazine just this year. He 
is particularly interested in developing proj- 
ects directed to the college music market. 

He did his undergraduate and graduate 
work at the Florida Institute of Technology in 
aviation and business, respectively. He also 
ran a fashion business in New York City. 
While at FIT, Pernick became heavily in- 
volved in the campus radio station, WFIT- 
FM/Melbourne, FL. 

Applying his business skills to broad- 
casting, he engaged the station in anumber of 
concert promotions. Starting small at first, 
the events under Pernick’s leadership were 
so successful that the 2,500-watt station even- 
tually took on market-wide promotions and 
became a major force in the area. 

Even the college’s administration real- 
ized his efforts were vital to WFIT’s unprece- 
dented success, and Pernick was offered the 
newly-created position as the station’s full- 
time paid General Manager. Simultaneously, 
he implemented program format improve- 
ments that solidified WFIT’s presence in the 
market. During his tenure, he was nomi- 
nated for Gavin College Program Director of 
the Year and WFIT was nominated for Col- 
lege Station of the Year. 

Based on the reputation resulting from 
his achievements at WFIT, Pernick was hired 
by SPIN magazine earlier this year specifi- 
cally to spearhead promotional and market- 
ing activities to increase SPIN’s presence in 
the college market, including the marketing 
of the resuscitated SPIN Radio Concert Se- 
ries. 


_ Ponchitta Pierce 
_ Independent Producer/Journalist 
A television host and producer, Pierce is 
a veteran of nearly two decades in journalism 
_ and over a decade in television news and 
public affairs programming. 

From 1982-87 she was host and co-pro- 
ducer of the award-winning daily morning 
interview show “Today in New York,” seen 
on WNBC-TV/New York. Pierce’s inter- 
viewing style has been decribed as “pleasant 

_and incisive.” A guest, Harry Lipsig, one of 
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the country’s foremost negligence lawyers, 
turned to her, exasperated, and said: “You 
are the most thorough inquisitor I have come 
across of all the many stations I have been 
on.” Says Vogue magazine: “She is skeptical 
without turning skepticism into a religion 
the way the guys on 60 Minutes do, or a 
titilating quest for gossip the way Barbara 
Walters does.” 

She joined WNBC in 1973 and until 1977 
was co-host of the station’s Sunday morning 
magazine program, “The Sunday Show.” For 
the next three years she served as co-host of 
“The Prime of Your Life,” the station’s highly 
successful public affairs series devoted to the 
needs and interests of the metropolitan area’s 
older residents. 

Pierce began her career in journalism in 
1964 at Ebony magazine where she rose to be- 
come its New York Editor and New York Bu- 
reau Chief of the magazine’s parent com- 
pany, Johnson Publications. From 1968-71 
sheserved asa special correspondent for CBS 
News. During this time, she contributed 
reports to the CBS Evening News and con- 
ducted interviews for the CBS Morning News. 

Continuing her work in print journalism, 
Pierce then served, until 1977, as a Contribut- 
ing Editor for McCall’s magazine and wrote 
for Reader’s Digest, where she went on to 
serve as a Roving Editor until 1981. She has 
also written articles for Newsday and Family 
Circle. 

Long active in community service, Pierce 
serves on boards of several inner city organi- 
zations and on those of the National Center 
for Womenand Retirement Research and the 
Council of Advisors for the National Re- 
source Center for Children in Poverty. She is 
a member of Women in Communications 
(WIC), American Women in Radio and Tele- 

vision (AWRT) and AFTRA. 

Recognized by the industry and public 
for excellence in broadcasting and journal- 
ism, she has received a number of awards 
including the National Women’s Political 
Caucus Exceptional Merit Media Award, the 
AWRT Commendation Award, the National 
Headliner Award from WIC, and the Pen- 
ney-Missouri Magazine Award. 

Pierce became active in international af- 
fairs early in her career. Tying her interest in 
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education with politics, she moderated a 
student town hall meeting between former 
U.S. Secretary of State Alexander Haig and 
New York City school students on “Arms, 
Allies and the Search for Peace” in 1985 and 
another in 1986 between former President 
Jimmy Carter and students from city high 
schools in Atlanta, Georgia, on “How For- 
eign Policy Is Made: The Case of Central 
America.” 

Pierce’sjournalism B.A. cum laudeis from 
the University of Southern California. She 
has also studied at Cambridge University in 
England. 


“Ponchitta Pierce is modest and 
classy,a white-gloved killer interviewer. 
If she can’t wake you up in the morning, 
you've probably been staying up later 
that you should be...” 


Robert Pittman 
President, Quantum Media, Warner Comm. 
Pittman is President and Chief Executive 


Officer of QMI. In two years of operation, 
OMI ’s creative businesses have included one 
network television series, three syndicated 
television series, a platinum-selling home 
video release, co-ownership of a major ad- 
vertising agency, and the license for a new 
Orlando, Florida, television station. 

Prior to forming QMI, Pittman had a pro- 
found impact on the music, cable TV, and 
video industries through the creation of MTV: 
Music Television as head of programming for 
Warner Amex Sateilite Entertainment Com- 
pany, the precedessor to MTV Networks 
(MTVN). He later served as President and 
Chief Executive Officer of MTVN, which op- 
erates MTV, Nickelodeon, VH-1, and the soon- 
to-be-launched HA-TV comedy network. 

Under his leadership, the company be- 
came the industry’s most profitable basic 
cable network group. Pittman originally 
joined Warner Amex to develop The Movie 
Channel, a pay-TV service which merged with 
Showtime in 1983. 

Pittman established his entertainment cre- 
dentials during a ten-year career in radio that 
started at age 15 and spanned stations in 
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Pittsburgh, Milwaukee, Detroit, Chicago, and 
WNBC/New York. As Program Director, he 
engineered programming turnarounds that 
produced the top-rated station in the coun- 
try, the nation’s number-one country music 
station, and Chicago’s top album-oriented 
rock station. Pittman also produced and 
hosted a weekly television video music show 
for NBC’s owned-and-operated television 
stations. 

Among the many honors Pittman has re- 
ceived for his career achievements are pro- 
grammer of the year from Billboard in 1977 
and Hall Radio Report in 1978. He was named 
“Innovator of the Year” by Performance 
magazine for his work in developing and 
designing MTV. 

Pittman was recently hired by Warner — 
Communications. 


Paul Roselli 
Audio Visual/Video Producer, Brown University 

Roselli has produced video as an em- 
ployee of Brown University for four years. 
His A/V production experience also includes 
work as a Multi-Image slide show producer. 
He began still photography at age 4. (“Yes,I 
used a Kodak Brownie camera,” he admits.) 
His workasa freelance still photographer for 
seven years covered such clients as SIGMA, 
Polaroid, Brown University, the Rhode Is- 
land School of Design, the University of Rhode 
Island, the Cooperative Extension Service, 
Transcriber, and others. He was also Staff 
Photographer at Observer Publications. He 
has taught courses in A/V, Still Photography 
and Video Memos at RISD, URI and else- 
where. 

He has made video productions for vari- 
ous Brown departments including Univer- 
sity Relations; Development; Alumni Rela- 
tions; the Institute for International Studies; 
and the Inauguration of Brown’s 16th Presi- 
dent, Vartan Gregorian. 

Roselli is presently working on interac- 
tive video disks and information /instruction 
packages. 


' 


Eric Rosenthal 

General Mgr., A/V Systems Engineering, ABC 
Mr. Rosenthal directs system engineer- 

ing at ABC, witha primary focus on implem- 
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entation of new technologies into network 
operations and program production. HDTV 
production and delivery, plant automation, 
and digital broadcast technology are among 
his current concerns. 


Mark Sachs 
Manager of Station Relations, NPR 
In managing NPR’s Station Relations, 
Sachs’ main duties include the recruiting of 
stations for membership and serving as liai- 
son between member stations and NPR. 
Previously, Sachs was an NPR news re- 
porter and producer for WFAE-FM/Char- 
lotte, NC. He received both his Master’s 
Degree and B.A. in Sociology from Rutgers 
University. 


Morley Safer 
Co-editor/Correspondent, 60 Minutes, CBS 
CBS News Correspondent Morley Safer 


~has been a co-editor of “60 Minutes” since 
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December, 1970. This season marks his 20th 
on the CBS News magazine broadcast. 

Over the years, Safer’s newsmaking re- 
ports and interviews have been honored with 
numerous awards, including eight Emmy 
Awards, three Overseas Press Club Awards, 
two George Foster Peabody Awards, an 
Alfred I. duPont-Columbia University 
Award, and the RTNDA’s Paul White Award, 
among others. 

During the 1983-84 season, Safer reported 
on new evidence that resulted in the release 
from prison of Lenell Geter, an engineer con- 
victed of armed robbery and sentenced to a 
life term in Texas. The report received na- 
tional attention and was honored with three 
prestigious broadcast journalism awards. 

Asa CBS News Correspondent, Safer has 
written and been the principal reporter on a 
number of CBS News hour-long documenta- 
ries, including “CBS Reports.” 

He joined CBS News in April, 1964, asa 
correspondent based in the London bureau. 
In 1967, he was named London Bureau Chief, 
a position he held for three years. At that 
post, he covered Europe, Africa, and the 
Middle East. 

Before taking the Bureau Chief assign- 
ment, Safer opened CBS News’ Saigon Bu- 
reauin 1965. Heserved two toursin Vietnam 


and received several major broadcasting 
honors for his reporting. 

As London Bureau Chief, he returned to 
Vietnam tocover the war. In December, 1970, 
Safer left London tojoin “60 Minutes” in New 
York. 

Prior to CBS News, Safer was a corre- 
spondent and producer with the Canadian 
Broadcasting Corporation. He began his 
journalism career asa reporter fora variety of 
newspapers and wire services in Canada and 
England. 


Ludwell Sible 
District Manager, Bell Comm. Research 

As District Manager-Network Technical 
Support for Bellcore, Sibley provides engi- 
neering assistance to Bell Telephone as a 
troubleshooting analyst. Heisalsocontracted 
as Chief Engineer at educational station 
WCVH-FM/Flemington, NJ. In addition, 
Sibley writes the monthly “Engineering” 
column for NACB’s College Broadcaster maga- 
zine. 

His experience in both telephonic sys- 
tems and college radio engineering is long- 
standing. He was employed by AT&T until 
1984 as a Transmission Engineer and previ- 
ous to that in a similar capacity for Pacific 
Telephone. As an undergraduate at the 
University of California-Santa Barbara, he 
served as Chief Engineer for KCSB-FM. 


Curtis Symonds 
Vice President, Black Entertainment Television 

Mr. Symonds has been Vice President of 
Affiliate Marketing since 1988 at BET, 
America’s first and only cable network show- 
casing quality black programming. Symonds 
has full responsibility for BET marketing 
activity with affiliated cable systems. 

Since his start at BET, Symonds has made 
significant contributions to the network. He 
successfully implemented the network’s 1989 
rate increase which resulted in revenue al- 
lowing the introduction of seven new and 
original programs produced by BET. He has 
also increased consumer and affiliate mar- 
keting penetration. Symonds is directly in- 
volved in promotion planning and partici- 
pates in system launches of BET. Symonds 
also represents BET as a speaker and panelist 
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at many conventions, trade shows, colleges, 
and other events. 

Prior to joining BET, Symonds was a Na- 
tional Account Manager for ESPN. In this po- 
sition, he was responsible for planning, coor- 
dinating, and implementing affiliate market- 
ing strategies. He joined ESPN in December 
of 1983 as Local Ad Sales Consultant after 
holding several positions in the cable televi- 
sion industry for both cable operators and 
program networks. 

In January, 1987, he was elected Vice 
Chairperson of the National Association of 
Minorities in Cable (NAMIC), the organiza- 
tion committed to the development and hir- 
ing of minorities in the cable TV industry. He 
has also served as President of NAMIC’s 
Chicago chapter. 

Prior to joining ESPN, Symonds was an 
Affiliate Representative with Group W Satel- 
lite Communications, where he was respon- 
sible for affiliate relations in the Midwest 
Region. Previously, he held various posi- 
tions at Continental Cablevision of Ohio. He 
started in the industry at Creative Cable of 
Columbus, Ohio, where he served as Super- 
visor for the construction staff. 

Symonds received his bachelor of science 
in physical education at Central State Uni- 
versity. 


Max Tolkoff 
Program Director, WENX 

r. Tolkoff programs rock station WFNX- 
FM in the Boston market and does independ- 
ent music consulting. Previously he worked 
as a consultant for Media Strategies, Inc., 
with Fred Jacobs, instigating “The Edge,” a 
hybrid format incorporating modern rock 
with former cutting-edge music now part of 
classic rock’s repertoire. WBRU was the first 
client to implement the format. 

From 1983-88, he was known as “Mad 
Max,” moving from Music Director to Pro- 
gram Director at the highly successful new 
music-formatted 91X in San Diego. 


R. E. “Ted” Turner 


Chairman and President, Turner Broadcasting 
ystem 


Ted Turner is Chairman of the Board and 
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President of Turner Broad- 
casting System. The Atlanta- 
based company owns and 
operates SuperStation TBS, 
. Turner Network Television, 
_y... CNN, Headline News, CNN 
7 Radio, and various other sub- 

sidiary and affiliated com- 
panies. 

Turner attended Brown University, where 
he was Vice President of the Debating Union 
and Commodore of the Yacht Club. He began 
his business career as an Account Executive 
for Turner Advertising Company, and even- 
tually became President and Chief Operating 
Officer in 1963. 

In 1970, Turner purchased Channel 17, 
an Atlanta independent UHF TV station. In 
December of 1976, he originated the “Super- 
Station” concept, transmitting the station’s 
signal to cable systems nationwide via satel- _ 
lite. This proved to be the watershed in the 
upward spiral of his media enterprises. 

Turner diversified his company by pur- — 
chasing Major League Baseball’s Atlanta 
Braves in 1976, followed by the National — 
Basketball Association’s Atlanta Hawks in 
1977. 

In 1980, heinaugurated CNN, the world’s ~ 
first live, in-depth, 24-hour, all-news televi- 
sion network. CNN is now seen in over 60 
countries. Headline News debuted 18 months 
later as Turner Broadcasting’s second news 
network, providing a complete, updated 
newscast every half-hour. CNN Radio, a 24- 
hour all-news radio network, also began — 
operations in 1982. . 

Turner was one of a group in 1985 that — 
founded The Better World Society, a non-— 
profit organization dedicated to the produc- 
tion and international distribution of televi- 
sion programming on issues of critical im- 
portance to the survival of this planet. Cur- 
rently, he serves as the Society’s Chairman of 
the Board. 

Alsoin 1985, Turner conceived the Good- 
will Games. In partnership with the USSR, he - 
organized the quadrennial, summer multi- 
sportinternational competition, co-sponsorea 
by TBS and the Soviet Union’s committees 
for broadcast media and sports. The inaugu- 
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ral Goodwill Games took place in Moscow in 
1986, with the 1990 Games scheduled for 
Seattle, Washington. 

TBS acquired the MGM Entertainment 
Company in 1986, with assets including a 
library of over 3,300 feature films and the 
MGM film and TV production businesses. 
Though portions of MGM were sold, TBS 
retains the libraries which comprise a signifi- 
cant percentage of programming on Turner’s 
entertainment networks. 

Last year, TBS launched Turner Network 
Television in 17 million homes, by far the 
largest network launch in cable history. With 
the MGM classic films, major sporting events, 
exclusive children’s programs and original 
programming, Turner intends TNT to be- 
come basic cable’s premier network. 

He is active in many civic causes and sits 
on the boards of organizations including the 
Martin Luther King Center for Nonviolent 
Change and the Atlanta Chapter of the 
NAACP. Throughout his professional life, 
Turner has received numerous awards and 
honors for his achievements in the mass 
media. Heis also knownasa superior yachts- 
man, having won national and world sailing 
titles, including a successful defense of the 
1977 America’s Cup, the 1979 Fastnet Tro- 
phy, and four Yachtsman of the Year Awards. 


Tom Weinberg 
Executive Producer, The 90's 
“We're not bound by any constraints— 


except quality,” says Tom Weinberg of his 
new program, The 90's.” Unhappy with tra- 
ditional commercial and non-commercial 
(PBS) television networks, Weinberg has gone 
off on his own. With a small staff and a 
smaller budget, he has managed not only to 
produce the provocative television series, but 
to distribute it completely outside of the ex- 
isting networks. The 90's series, according to 
Weinberg, is “designed to be irreverent, in- 
ventive, thoughtful, controversial and fun. 
We’re pushing the limits of TV, both concep- 
tually and visually. Our goal is to present 
alternative programming in its purest sense— 
from underground documentary and home 
video to the most sophisticated animation.” 

The show has been described by the Chi- 
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cago Tribune as “...public television at its most 
adventurous, riveting and thoughtful.” 
Praises come from peers as well. “We see The 
90’s asa major step forward in the process of 
opening up national TV on a regular basis to 
the work of independent producers,” says 
John Schwartz, President of the Instructional 
Telecommunications Foundation. 

Weinberg’s background in innovative 
television dates to the 1960s when he pro- 
duced the groundbreaking “Black’s View of 
the News” via WCIU-TV/Chicago. He went 
on to co-found “TVTV,” a stylistic and jour- 
nalistic trendsetter in video documentary pro- 
duction on PBS in the ’70s. 

Over the last 20 years, he has produced 
over 500 programs—from documentaries to 
live variety and public affairs—on commer- 
cial and non-commercial TV. He has won 
four Emmy Awards and shared an Alfred I. 
duPont-Columbia University Award, among 
others. 

Since 1978, Weinberg has been the pro- 
ducer of “Image Union,” WTTW-TV/ 
Chicago’s weekly program featuring the work 
of independent producers. Airing thousands 
of short works, “Image Union” is probably 
the longest-running and best-recognized TV 
showcase for independent producers in the 
nation. 

Weinberg is co-founder of the Center for 
New Television, for which heserved as board 
chair during its first decade of operation. He 
graduated from the University of Michigan 
and holds an MBA degree from New York 
University. 


Lynn Young 
Production Manager, Heritage Communications 
Young isa Production Manager for Heri- 


tage Television Production Services. She acts 
in the capacity of Producer and Technical 
Director for regional and national program- 
ming. She has assisted on hundreds of proj- 
ects for organizationsincludingESPN, NESN, 
FNN/Score, WNAC, NCTA, HBO, and others. 

Formerly, Young was an Electronic 
Graphics Specialist, Production Technician, 
and the Director of Community Program- 
ming for Rollins Cablevision. She has helped 
the department to achieve several national 
awards. 


31 


\Ik 


A. Alumni Hall 

B. Grad. Center 

C. Salomon 

D. Sayles 

E. Wilson 

F. Leung (Faunce) 

G. Maddock 

H. NACB (12th Floor) 
WBRU 


co fl] = 


. Andrew's Dining 


. Avon Cinema 
Ben & Jerry's 
Café at Brooke's 
. Fellini's Pizzeria 

. Friends Market 

._ J. Higby’'s 
Laguna 

. Oliver's 

. Ronzio's 

. Spats 

. Steve's 

. Subway 

. Taco Maker 


Olive St. 


Jk 


WN UNIVERSITY 


7 


Thayer St. 


EA 
—+ 
® 
3 
Q 
= 
» 


Brown St. 


Peer ese ees weeeeesaa® 


Wickenden St. 


32 


Main Campus far 


o 


UE JUL 


Cushing St. 


1S 
9 
Meeting St. 


i 


Euclid St. 


ip 


Angell St. 


Brook St. 


George St. 


& 
cal 
0) 
< 
o 
cw) 
a 
= 
Al 
ey 


— 


Charlesfield St. 


Power Sf. 


NACB CONFERENCE B9 


HE & \PIRIT OF Bd NNOVATION 


g 


. The eroey 

. C, Blake's Tavern 

. J. Higby’s 

. Krew Pizza Inc. 

. Mark's Deli 

. McDonald's 

. Murphy's 

. Player's Corner Pub 

. Ronzio's 

10. Safari Lounge 

11. Winkler's Steak House 
Nightspots: 

12. American Café 

13. J.R.’s Fast Lane 

14. Last Call Salloon 

15. The Ling Room 

16. Pertwinkle's 

17. Prov. Civic Center 

18. Red Brick Tavern 

19. Rocket 


OONOUBWNH— 


It’s time for the branes: Fak iin dh 
picks as to what’s hot in Providence. 
Although there are certainly many other 
decent places within walking distance 
of the Brown campus and downtown, 
these businesses support NACB, so we 
hope you will support them while you’re 
here. (Each listing refers to the page its 
ad appears on for further detail.) So 
without further ado, our Ad Man’s 
suggestions to you—by category—over 
NACB Conference weekend. 


NOTE: A boldface “B” in front of a place 
means it’s known for its bar as well as its 
food. 


B- The Abbey: Cozy Irish pub. Live 
acoustic Irish music on the weekends. 
Friendly local crowd. It’s close to the 
Biltmore at 71 Union St., 274-5104. (See 
ad, back section) 


Adesso California mils Somewhat 
raiser restaurant, Italian specialties. 
ice enough to even take your faculty 
advisor to. Exotic appetizers and des- 
serts. Wood oven-baked pizza and 
mesquite grill entrees. Full menu for 
takeout. 161 Cushing St. (just off Thayer 
St.), 521-0770. (See ad, back section) 


Alfredo’s: As sit-down Italian as you 
can get on Thayer Street—not a pizza 
joint. Now expanding their breakfast 
menu and an all-you-can-eat Sunda 
brunch. 280 Thayer St., 351-3950. (See 
ad, back section) 


Andreas: This Greek restaurant features 
shish-kabobs, souvlaki, Athenian sal- 
ads and all the other specialties you’d 
expect, plus a cance es ne breakfast- 
brunch on Sundays. 268 Thayer St., 331- 
7879. (See ad, back section) 


Ben & Jerry’s: There’s ice cream, and 
then there’s Ben & Jerry’s. Cookiedough 
vanilla is a personal favorite. And so 
close...235 Meeting St. (off Thayer St.), 
421-1114. (See ad, back section) 


B- C. Blake’s Tavern: Tasty deli-style 
sandwiches, delicious soups and cool 
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salads. Eat in or takeout right up till 
closing. Comfortable atmosphere to 
lounge and talk in, but you could just 
come for drinks—it’s got a relativel 
large bar area. 122 Washington St., 274- 
1230. (See ad, back secttnt 


Fellini’s Pizzeria & Cafe: Their pizza 
won WHJY’s 1989 Pizza Wars for best 
New York-style pizza. When you t 
their whole wheat crust pizzas, you'll 
know why. Stop nextdoor at Fellini’s 
new Cafe. Featuring espresso, cappuc- 
ino, and fine desserts, it caps off a meal 
well. Or take a break during the day or 
evening. Open LATE. Fast pizza deliv- 
ery, too. 166 Wickenden St., 751-6737. 
(See ad, back section) 


Friends Market: This is actually a con- 
venience-grocery store, but a special one 
with enough kinds of munchies to make 
you forget a restaurant. Reasonably- 
priced. Specializing in American and 
imported Portuguese items. 126 Brook 
St., 861-0345. ( ad, back section) 


J. Higby’s: The first and last word in 
frozen yogurt is a short walk from 
wherever you're likely to be during the 
NACB conference. Try this tasty treat at 
the 272 Thayer Street store if you're at 
Brown (272-7271), or the 203 Westmin- 
ster Street location when downtown near 
the Biltmore (272-7404). (See ad, back 
section) 


B- Laguna: This Brown campus-domi- 
nated, California-style restaurant/bar 
has outdoor tables when weather per- 
mits. But even if it’s cold on NACB 
Conference weekend, you can be sure 
there will be people inside. 271 Thayer 
St., 331-1577. (See ad, back section) 


Mark’s Deli: So you're walking around 
the Biltmorein need of breakfast orlunch. 
Well, there’s a big New York bagel with 
flavored cream cheese or a stuffed deli- 
style sandwich waiting for youat Mark’s 
Deli. Call orders ahead and avoid the 
line. 73 Washington St., 861-6061. (See 

ad, back sectiony ; 
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McDonald’s: Enough said. Get those 
99-cent breakfast sandwiches while the 
last! 132 Fountain St., 621-9151. (Ilisted 
the phone so youcan call and say “hi” to 
Antero, the busy yet friendly manager.) 
(See ad, back section) 


B- Murphy’s: “Thebestdeliinthestate,” 
said the Providence Journal (“ProJo,” the 
locals say). Having a drink in the rela- 
tively large bar area while watchin 
satellite-delivered sports on Murphy’s 
three big color TV’s is nice, too. 55 
Union St., 421-1188. (See ad, back sec- 
tion) 


B- Oliver's: Yes, it’s the bar that’s 
crowded with Brown students every 
weekend. Yes, their appetizers are tasty 
and dinner is reasonably priced. The 
game room’s upstairs, so what else do 
you want? 85 Benevolent St., 272-8795. 
(See ad, back section) 


B- Player's Corner Pub: For lunch, cock- 
tails, dinner, or after-game snacks (or an 
after-NACB break), Blayer’ s is “where 
the good sports meet.” A short walk 
from the Biltmore at 194 WashingtonSt., 
621-8738. (See ad, back section) 


Ronzio’s: You may not be able to take 
advantage of their Monday special (two 
large pizzas for $9.99), but Ronzio’s is 
the king, with more area locations than 
any other pizzeria. Call the one nearest 
ot for free delivery. (See ad for phones, 
ocations, etc., back section) 


B- Safari Lounge/Krew Pizza: Physi- 
cally connected and co-owned, the Sa- 
fari Lounge is a little bar in the heart of 
downtown, while Krew Pizza is one of 
the newest eateries near the Biltmore. 
Stop by the Lounge fora pitcher, and /or 
try the unique and tasty quiche-style 
pizza offered at Krew. (That’s how I’d 
describe it, anyway.) Grinders, salads, 
and spinach or broccoli pies are some of 
Krew’s specialties. And of course, they 
deliver (at no charge to NACB badge- 
holders). 105 Eddy St., 751-8770. ( 
ad, back section) 
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Steve's: Steve's is great ice cream, pure 
and simple, with as many flavors as 
College Broadcaster magazine has pages 
(probably more). So close...if you're on 
campus. On the corner of Thayer and 
Angell Streets, 861-6294. (See ad, back 
section) 


Subway: Subs, grinders, hoagies, he- 
roes, submarine sand wiches—whatever 
you call those long Italian rolls over- 
stuffed with sandwich fillers, | have tried 
most of the kinds offered at Subway. 
And I just found out they’ve got ‘em all 
as salads, too. I have a new personal 
es to strive for. 250 Brook St., 421- 
686. (See ad, back section) 


Taco Maker: Enchiladas, burritos, 
fajitas...and of course, tacos. I probably 
left out some things, but if it’s Mexican 
food, it’s probabl available here. Ve 
fast service. 3851/2 Thayer St., 521- 
1015. (See ad, back section) 


B- The Cafe at Brooke’s: Classier than 
your average bar, the atmosphere is 
geared more tothesit-down mealcrowd, 
so it’s pretty cozy. For lunch, dinner, or 
drinks, Brooke’s is there. 244 Wicken- 
den St. (around the corner from Brook 
St.—get it?), 521-6445. (See ad, back 
section) 


B- Winkler’s Steak House: Here’s a 
place you and your faculty advisor can 
agree on. Relax, eat, have a drink at the 
bar (in moderation, of course), and let all 
theinformation you haveabsorbed from 
the NACB Conference day settle in your 
brain. Good food in a continental at- 
mosphere. 63 Washington St. (behind 
the Biltmore), 521-4626. (See ad, back 
section) 


35 


lands and Labels 


MUSIC SCENE 


A Boy & His Dog: This original, alterna- 
tive rock band led by singer/songwriter 
Barton Wolman hasa p79 ath style 
with just the right mix of edge and pol- 
ish, with a sound lying between XTC, 
the Smiths, Yes, and The Replacements. 
Formed five years ago while the mem- 
bers were Brown University students, 
the band has opened for The Replace- 
ments, “Til Tuesday, Gene Loves Jeze- 
bel, Modern English, and The Del 
Fuegos. 1990 should bea big year forthe 
band, as they finalize plans to record 
with some of the top session men and 
roducers inthe music business. They’11 
ba opening at Red Brick Tavern tonight 
(Saturday). (See ad, back section) 


Bodega Promotions: The main act er 
represent these days is Chemical Wed- 
ding. If you missed the review of their 
detent tapein October's College Broad- 
caster magazine, don’t fret. They’re 
payins tonight (Saturday) at The Rocket. 

f you miss your chance to stop by 
Bodega’s booth during the Conference 
Trade Show, call the manager, Karen 
Lee Kahn, at 212/243-3121 for a copy of 
Chemical Wedding’s new release. (See 
ad, back section) 


CVC Report: The premier trade maga- 
zine for music video, CVC isa relatively 
new publication that’s already taken the 
industry by storm. Editorial sections 
cover what’s news in the music video 
business. Its comprehensive listings of 
video playlists from syndicated satellite 
video services, individual stations, clubs 
and other sources are unparalleled. For 
subscription information, call 212/533- 
9870. (bec ad, back section) 


Delfon Recording Society: When it 
comes to modern, high-fidelity, classi- 
cal music releases, Delfon stands out. 
This CD-focused label is currently fea- 
turing works composed by Richard 
Nanes, a Philadelp ia native who has 
achieved international recognition for 
his symphonies, rhapsodies, and piano 
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concertos. His works have been per- 
formed and recorded in many of the 
world’s major halls with featured solo- 
ists and orchestras. In case you miss 
Delfon’s booth at the Trade Show, con- 
tact them at 201/484-6438 to get serv- 
iced. (See ad, back section) 


Island Records: This label started hum- 
bly in 1962 on the island of Jamaica, 
quickly forging a reputation for far- 
sighted vision and creative excellence 
that helped make reggae an interna- 
tional music genre and helped itself to 
become the major label it is today. Over 
the years it has accumulated an extraor- 
dinary artist roster including U2, Bob 
Marley, Robert Palmer, Steve Winwood, 
Jimmy Cliff, and Roxy Music. Island has 
continued to sign promising new artists 
in hopes of building a formidable alter- 
native music roster. Odds are good that 
your station’s playlists have included 
several Island releases. Label founder 
Chris Blackwell received a Joel Webber 
Award at the New Music Seminar con- 
vention this past summer for excellence 
in the new music business. He has 
ventured into feature film production, 
including two Academy Award 
winners: Kiss of the Spider Woman and 
The Trip to Bountiful. (See ad, back sec- 
tion) 


Modern World Music: MWM repre- 
sents artists and labels from all pointson 
the globe. They serve as the U.S. office 
for various Dutch, Swedish, Australian, 
and French labels, and many individual 
bands. You may have seen these folks at 
the New Music Seminar this summer 
passing out the Holland Rocks compila- 
tion from the Dutch Rock Music Foun- 
dation featuring artists from the Nether- 
lands. This is a booth not to pass by at 
NACB’s Trade Show, but in case you 
lose their number later, it’s 212/529- 
5881. (See ad, back section) 
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APPEI NI NGS On campus and around town 


NACB NIGHT HAPPENINGS 
ur 


Now that you're done with the sessions 
for the day, you deserve a fun night out. 
alee yourselves, compliments of 
NACB. Most of the events listed below 
are offered for discount or free admission 
with your NACB badge. 


The Abbey 
71 Union St., 
Kevin Fallon (Irish music) 


American Cafe 

1 Throop Alley 

(behind Sh-Booms) 
861-1996 

Rock music/ Dance DJ 


mvon Cinema 
r St. 
3 i ee Drugstore Cowboy; 


Brown Dance Ensemble 

lower Leeds/Lyman Hall 

8:00-fall concert, original choreography 
863-2221 


Brown Film Society 
Carmichael Auditorium 

7:00-The Spy Who Loved Me; 
9:30-Amadeus 

863-2221 


J.R.’s Fast Lane 

327 Washington St. 

Shout, Archives (classic rock) 
273-6771 
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Last Call Saloon 
15 Elbow St. 

Urban Blight 
421-7170 


The living Room 
indoge Phat I Learn og Bye Cenvertibles 
521-2520 


Periwinkle’s 

Davol Square 

Top Comedians from the Northeast 
274-0170 


Red Brick Tavern 

on Fountain near Matthewson 

A gh & His Dog/ 

Big Nazo Bowling Alley Band 
351-5505 


The Rocket 

73 Richmond Street 

What Now, Kaos Control, 
Chemical Wedding 
273-9619 


Talk of the Town 

147 Washington St. (near Trinity) 
(Undetermined at press time) 
621-9420 


Trinity Re 

201 Washington St. 

Italian American Reconciliation (play) 
351-4242 


The Underground 
Basement, Faunce House, Brown U. 
Honeybunch 

863-2799 


Ye 


PARKING 

Any conference participant may 
use the Brown lot during the day. 
You may also park on the street. 
There is, however, no parking al- 
lowed on the streets overnight in 
Providence. There are two options 
for overnight parking. People wish- 
ing to park ina Brown lot overnight 
may get a free parking permit from 
the Information Center . You also 
may leave your car at the Biltmore 
Hotel ($5/day) and take the NACB 
shuttle bus to and from campus. 


Directions to Brown parking lot 
Between Waterman and Angel Sltreets 
To enter, turn left off Waterman 


St. 100 yards after Faunce Arch. If 
you follow the lot around, you will 
find that there is another entrance/ 
exit on Angell Street. (To get to the 
Biltmore from here you must turn 
left onto Angell.) 


Directions to the Omni Biltmore 
There are many one-way streets 
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in Providence. The best way to get 
downtownis on Angell Street, which 
runs parallel to Waterman. Follow 
Angell down the hill though three 
traffic lights. Turn left at the fourth 
light, Canal St (it’s a one way street). 
Follow the traffic circle and take your 
first right, follow signs to Kennedy 
Plaza. When you get to the light, 
you will be able to see the Biltmore 
straight ahead, but you must drive 
around Kennedy Plaza. Takea right 
at the first light and your first left 
(you have no other choice). Go 
straight, make first right past the 
Biltmore into the parking lot imme- 
diately behind it. 


THE OMNI BILTMORE 

Our host hotel has been very 
helpful in providing affordable hotel 
accommodations for the weekend 
of the Conference. The Biltmore isa 
luxury hotel. You should be careful 
to respect hotel property as well as the 
other guests at the hotel. 


Run for a position 
on the NACB Board of Directors 


Have a direct role in the future of the nation's association of college 
radio and television stations. You will share responsibility in making 
the major decisions affecting the directions NACB takes as it expands 
operations during its second year. 


Fill out the application form at the NACB Registration 
table. The form can also be found in your registration bag. 
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he National Association 


of College Broadcasters 
NACB was started in order to filla perceived 
need in the college broadcasting community 
and to open the channels of communication 
between college radio and TV stations. 


NACB provides numerous services to 
its members that parallel the services 
their commercial station counterparts 
received before the creation of NACB. 
- NACB organizes national and regional 
conferences, publishes the only trade 
magazine geared exclusively to the col- 
lege broadcasting and communications 
community, and has just started the first 
student-programmed, school-managed 
satellite network. Through these and 
numerous other services, NACB allows 
college stations to focus their efforts on 
more creative tasks and savesthem from 
having to address problems already 
solved by another station. 


NACB is governed by its members and 
staffed by undergraduates and recent 
college graduates. NACB’s management 
ensures that it will always remain re- 
sponsive to the needs of college broad- 
casters. 


(sletivities 


Conference of College Broadcasters 
The NACB Annual Conference brings 
together students and faculty members 
from across the country with respected 
media industry professionals fora week- 
end of panel discussions, seminars and 
workshops. NACB Board of Directors 
elections are held at the conference and 
the activities of the Association are dis- 
cussed and voted upon. 
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The First Annual Conference was held 
at Brown University, November 18-20, 
1988. Walter Cronkite delivered the 
keynote address to the 450 students in 
attendance from over one hundred 
schools and 26 states. Over forty indus- 
try professionals led forty-five seminars. 


Regional Conferences 

Modeled after the national conference, 
regional conferences include panel dis- 
cussions, workshops and seminars ona 
regional scale. While the national con- 
ference limits attendance to two people 
per station and requires extensive travel 
to attend, regional conferences allow 
many people from each station to attend 
at minimal expense. 


Regional conferences are based on the 
principle that one station can learn as 
much from the station “next door” as 
from a station across the nation. Local 
industry professionals arechosen to lead 
the seminars. This has the added advan- 
tage of providing stations with contacts 
to industry professionals within their 
own area. Both the stations and the pro- 
fessionals are encouraged to maintain 
their relationship long after the confer- 
ence ends. 


College Broadcaster 

NACB publishes the only trade maga- 
zine for college broadcasters. College 
Broadcaster, with a circulation of 4000, 
reaches nearly every college radio and 
television station and broadcasting/ 
communications department in the 
country. 


The magazine serves two purposes. 


First, it acts as a member magazine, pro- 
viding updates on NACB and member 
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station activities. Because of the numer- 
ous projects that NACB is currently 
undertaking and thenumbers of schools 
involved, a monthly magazine is the 
only way that NACB can unify its 
members. Second, it acts as a trade 
magazine for the college community. 


The magazine features articles written 
byindustry professionals, students, and 
NACB staff members. Another benefit 
of the magazineis that it maintains com- 
munication between college stations 
through member-written articles, sta- 
tion profiles, and letters to the editor. 
College Broadcaster will include industry 
advertisements, professional articles, 
color photographs, letters, features, 
editorials, classifieds, a question and 
answer section, and other monthly col- 
umns. 


University Network (Ue NET) 

UeNET isasatellite radio and television 
network that allows college radio and 
television stations to exchange their best 
programming. Networking college sta- 
tions will greatly empower the entire 
field of college broadcasting. Program- 
ming will improve asa result of stations 
being able to study theexceptional work 
of their peers and stations producing 
programming through the incentive of 
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reaching a national audience. In addi- 
tion, by providing affiliates with high 
quality programming, the network will 
increase local and school support for 
these affiliates. 


The network predominantly features 
student-produced programming and 
exceptional alternative programming. 
The network currently broadcasts five 
hours weekly. Programs are sent to 
NACB’s offices where they are then ed- 
ited into a network feed and distributed 
via satellite. 


( Ahopters 


Under the supervision of the Corpora- 
tion, NACB members will establish 
state-wide chapters of NACB. Chapters 
will act as a liaison between the NACB 
main officeand NACB members. Chap- 
ters will be separately incorporated from 
NACBand will have their own manage- 
ment. Chapters, however, will be re- 
quired to follow NACB’s guidelines for 
the operation of chapters as established 
by the NACB Board of Directors. In 
addition, NACB staff members will as- 
sist chapters in organizing regional ac- 
tivities such as conferences and station 
tours. 
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3rd Floor, Faunce House East 


BTV, Brown University’s cable tele- 
vision station, was started in 1986. 
BTV isastudent-managed/ operated 
organization. The station utilizes a 
cable system initially installed for 
use by a computer network which 
extends into most dorm rooms and 
buildings on campus. BTV is a non- 
commercial station which relies on 
funding from the University and 
fundraising through events coordi- 
nated through the University. 


From its inception, the strength of 
BTV’s programming has rested on 
original, student-produced material. 
BTV currently produces ten original 
shows on a regular basis which 
represent a wide range of program- 
ming genres: dramas, sit-coms, talk 
shows, news, current issues per- 
formance reviews, sports, and vari- 
ety. This year BTV has undertaken 
producing, On Campus, a news 
magazine show produced for 
UeNET from segments produced at 
campuses across the country. Al- 
though BTV is a relatively new or- 
ganization, it has rapidly become 
one of the most popular student 
activities on campus with a mem- 
bership of 150 students. Last Janu- 
ary, BTV moved into its new studio, 
which has enhanced it ability to 
consistently produced quality pro- 
gramming. 
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WBRU 
88 Benevolent Street 


WBRU-FM (95.5)is one of the most 
successful student run commercial 
college radio stations. WBRU was 
founded 53 years ago as the first 
carrier current station at a college. 
WBRU is consistently ranked in the 
top 10 Arbitron rated stations in the 
Providence area. Last year, WBRU 
changed its the format to “The 
Edge”, a new progressive format 
created by Media Strategies. Though 
commercial and separately incor- 
porated from Brown University, : 
WBRU remains student-managed 
and almost completely student | 
staffed. WBRU iscompletely funded | 
by advertising revenue. Many of 
WBRU’s alumni have gone on to | 
careers in commercial radio. 


WBRU-AM is the carrier currrent 
sister station for the FM station. Itis 
completely student run, and is 
funded by the University and 
WBRU-FM. WBRU-AM is used asa 
training ground for the FM station, 
while maintaining free form pro- 
gramming 
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RICHARD NANES 
ORIGINAL COMPOSITIONS 


PIANO CONCERTO No.2 A/SOLO 


NOCTURNES 
Reeder: PRELUDE & RHAPSODY NO. 5 


CELESTIAL SEAS 


“RICHARD NANES 


RHAPSODY AND FUGUE No. 2. IN D-MINOR 
GRAND ETUDE IN A-MAJOR LONDON 


PIANO SOLOS f ee PHILHARMON IC 
"| ORCHESTRA 


RHAPSODY PATHETIQUE FOR 
VIOLIN & ORCHESTRA 


EUGENE FODOR — VIOLINIST 
SYMPHONY FOR STRINGS 
CONCERTO GROSSO FOR BRASS TRIO 
& CHAMBER ORCHESTRA 


NANES 
SYMPHONY No.3 AND 
SYMPHONY No.4 
_ THOMAS SANDERLING 
LONDON PHILHARMONIC 
ORCHESTRA 


SYMPHONY No. 1 IN B-FLAT MAJOR 
SYMPHONY No. 2 IN B-MAJOR 


delfon| DELFON RECORDING SOCIETY 
5428 EDGEWOOD PL. ANGELES, CA 90019. TEL: 213-934-1485 } 
AVENUE WEST, NEWARK, NJ 07107. TEL: 201-484-6438 K 


THE MUSIC IS ALWAYS 
Fresh and Exciting | ; 
SHELLY THUNDER 


OUT THE PACK 
| SHELLY THUNDER 


SRAAND ROBBIE | 


SL SSRs 


RO. 6 624:-E 
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“SLAND 


\VAILABLE ON COMPACT DISCS, CASSETTES AND RECORDS 


P RA. O.G RR. AipMo- Mie nee 


i= 


RESP ORT 


enough said. 


MUSIC VIDEO 


Call or write for a free issue. 


CVC REPORT 648 BROADWAY NYC 10012 (212) 533-9870 FAX (212) 473-3772 


A BOY & HIS DOG 


moods... just the right mix of edge and polish..." - M. Boehm, L.A. TIMES 


SEE the band live this Saturday, 11/18 at The Red Brick 
Tavern 9:00pm as part of the NACB Music Nights. 


-OOK for their debut EP due out this Spring featuring guest 


appearances by members of Lou Reed, Sting, XTC, and the 
Amnesty Tour. 


ARTIST REPRESENTATION: HLM Production, Ltd. ¢ 212-517-5103 


(8 GAL, WEIN 


‘NEW RELEASE: 


My your station wants to stay on the “cutting edge” of alternative 
‘= radio (whatever and wherever that is), ps should make plans 


~ to attend the Wedding as soon as possible” 
_ Adam “Flash” Gordon, 


Music Director, WUFI-AM_ Florida Int'l. University, Miami, FL 


SAT. NOV.IS 10:30 
theROCKET 73 Richmond st, 
WEDDING #!){, ICALWEDDING |‘! ICAL WEDD 


Why do people Y spats? 


Spectacular Sandwiches 


could it be our 


Pub-Style Burgers Come in and try 230 Thayer Street 
Enormous Salads and you'll see why! 331-3435 
Homemade Soups and Chili 
Nachos with Toppings SPATS Open Every Day at 11 a.m. 


Hot and Frozen Drink Specials “T p : 
Enjovable Wine List i §\y J Brunch served weekends & 
Appetizing Dinner Menu B i hue Holidays at 9 a.m. 


Late-Night Snacks 
Drink Specials. Music & Atmosphere!!! Dinner Menu 5 p.m. thru 10 p.m. 


#2p, 
| 


Ht 
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Mesquite Grilling 
Exciting Pastas 


Wood Oven Pizzas 
Cool Salads 


161 Cushing Street on Providence’s East Side 521-0770 


Great Music From 
\leee=< Around The World ! 


| le @ Modern World Music represents artists and labels from all 


points on the globe. We manage VAN KAMPEN (Dutch), TIC 


| | |@ TAH (American) and CATCHCRY (Australian) among others 
and we are the U.S. office for: 


RADIUM 226.05 RECORDS (Sweden) DUTCH ROCK MUSIC FOUNDATION (Holland) 
UNION CARBIDE PRODUCTIONS HOLLAND ROCKS PROMOTION 

SATOR FATAL FLOWERS 

BLUE FOR TWO CLAW BOYS CLAW 


BLACK SNAKES URBAN DANCE SQUAD 


MUSIDISC SA (France) COLUMBUS ROCK DIVISION (Holland) 
THEY EAT THEIR OWN booking European tours for everyone from 
LITTLE BOB PLASTIC DOLLS to 
SNAPPIN' BOYS KING SUNNY ADE 


And many more bands! Keep an eye and ear out for new releases from 
Union Carbide Productions on Skyclad Records and Van Kampen on Tomato Records 


Stop by our booth for some 
promo material and to get 
on our mailing list for 
new releases! 


143 Avenue B Suite 5A, New York City, NY 10009 USA 
Ph:212-529-5881 *Fax:212-529-5882+Telex:6502684226 


"Before or After the Game this is where good sports meet” 


Luncheon, cocktails, dinner and after game snacks... 
* open until 1:00a.m. * 


194 Washington St. 


Across street from 
New Trinity Sq. Theatre 
Within walking distance of 


621-8 738 Providence Civic Center 


YOUR HOST: Jodi Di Raimo Only 4 blocks from the Biltmore 
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Get a free soda wi 


OO AM 
166 Wickenden St. 


PEN FRIDAY & SATURDAY 
TIES 


- ecm - a. 


7951-6737 


Winkler’s 
Steak £ Seafood 


Restavrant 


A short walk to the Civic Center, 
Trinity Square, and Providence 
Performing Arts Center. 


Elegant Entrees, Intimate Cocktail Lounge, 
Valet Parking, Private Dining Room Available. 


63 Washington St. 


Providence 
(Behind the Biltmore) 
521-4626 
Welcome 
NACB 
Delegates 


RPHy»>, 
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‘“THE BEST DELI IN THE STATE”’ 


-(Prov. Journal) 
Perfect before or after Civic Center events, for business 
luncheons, or any time in between. Stop in and enjoy 
our generous cocktails and satellite Sports Networks 
with 3 fantastic Color Televisions. 


Take Out Service 


| MURPHY’S 
WHERE THE GOOD SPORTS MEET 


55 Union St., Providence 421-1188 


Friends Market 
Your Quick-Stop Market 


for snacks, fruits, vegetables, 
and other 


TEL. B61-0345 


MANUEL PEDROSO 
“Friends Market 


J 


126 BROOK STREET PROVIOENCE, R. i. O2906 


)mported items... 
“pleasant to everyone ” 


CHAMPAGNE 
BREAKFAST- 
BRUNCH 
Served Sat., Sun. 
& Holidays 9-2 


VaVay, Fa MV VV aC aV aC a8, 
: AX xxx oN 4™ KKKXK xx 
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RESTAURANT + COCKTAILS : 


i Z7/ THAYER ST. 


...- Greek Souvlaki, Greek 
salads, shichkabobs, 
mousaka, seafood, 

a variety of interna- 

tional specialties... 


Avoid Waiting In Line! 
Please Call: Bus. 861-606 
Fax 861-634 


73 Washington Street 
Providence, RI Del er 


Open for Breakfast and Lunch 
Mon. - Fri., 7:30 a.m. - 5:30 p.m. 
Saturday, 11:00 a.m. - 3:00 p.m. 


Welcome NACB 2nd Annual Conference 


R.I.'s Finest 
Acoustic Club 


Best Pint of 
Guinness on Tap 


71 Union St., Providence, RI 
(401) 274-5104 


it 


Enjoy the best acoustic entertainment 
in our friendly Irish atmosphere 


One block behind the Biltmore Hotel 
at 71 Union St 


Open 
till 
2 a.m 


yin 
Mn nn 


GOOD TIME 
GREAT TASTE Uses 


| ANY BREAKFAST = 


SANDWICH 


Egg McMuffin, Sausage McMuffin, 
Bacon And Cheese Biscuit, Sausage 
And Egg Biscuit, Sausage Biscuit 
Good Only At: 132 Fountain St. 
Please Present Before Ordering. One Coupon 
Per Customer Per Visit. Not To Be Combined 
With Any Other Offer. Cash Value '/2 Of 1¢. 


A‘ 
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| 85 Benevolent Street, rae Rhode Island 


A Providence Tradition For... 


e Dinner e Appetizer Menu 
e Popular Bar including: potato 
as & Pub skins, fried mush- 
fg © Game Room rooms, chicken 
Upstairs wings and sfuffies 


: sOpen Late on Conference Weekend] 


SUBWAY 


Hot & Cold Subs, Salads 
250 Brook Street ¢ 421-3686 


3, am 4 
i [COLD SUBS a ag 
between Charlesfield and Power Streets OLD SUBS Sa oe 
OPEN LATE 7 DAYS A WEEK BMT (ham. genoa. ji bologna) _ 20 3 
SUBWAY CLUB (roast beef turkey, ham) 20 3A 
SUPER COMBO 20 49 
SUBWAY” a 
SUPER CLUB _ 349 5.39 
TUNA &® TUNA&® TUNA 229 39 
yatta SEAFOOD & CRAB 30 «6479 
16 299 ROAST BEEF 240 39H 
ANTIPASTO (ham, genoa. pepperoni, bologna) 249 399 TURKEY BREAST eee 
CHEF (roast beef, turkey, ham) 249 39) HAM@CHEESE —————(ia2 SD 
TURKEY BREAST 229 399° CHICKEN SALAD 9. os 2) 2a 
TUNA “4p TUNA “9 TUNA 1p 39 es 
TT ET ere HOTSUBS «4% 
GARDEN SALAD _s-199-- MEATBALL ____.. See 
CHICKEN SALAD 749 (3.99 249 3.9 


STEAK & CHEESE (J00% siriom) 
ant CS 


(DRINKS. “SMALL MEDIUM LARGE > CHIPS | 
SODA .70 85 99 69 
ee 


Onr. poems ALSO AVA ASL as A a CUSTOS SALAD PLATE. 


pe Legit CEe TOES © DILL PICKLES 
repeats rip op vase °S4 PEPPER a ort 


"4 
i 
[ 
! 
i 
{ 
Ir 
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Se ere ee BN 8 


Buy any Yogurt hein and get another of 
Equal or lesser value FREE! 
Excludes Pinis & Quarts 


YOGURT & TREAT j 
SHOPPES } 
: 


a ha ee 


272 THAYER STREET 
203 WESTMINSTER MALL 


CN ee 


o t 
Not good with any other offer © Expires 12/31/89 
OE GES OSes? CE ELE GR GSE EIS OSI CL EG 


eT NEAT TE 
———y 
Ss Gm aca 


O ANY LARGE 
GOOD THROUGH 12/31/89 q 
ir 
ONE TOPPING 


YOGURT WITH 
ONE TOPPING § 
| 
ANY LARGE 
OSE ay WITH 
LSE 
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YOGURT & TREAT 
SHOPPES 


Your Choice 
Low Fat or No Fat 


J. Higby’s frozen yogurt is a wholesome, 
all natural nutritious dairy dessert that you 
can feel good about eating! It’s available in 
both low fat (98% fat free) and non fat for- 
mulas...both delicious: and creamy. And J. 
Higby’s frozen yogurt contains only one- 
third the calories of super premium ice 
cream, yet has all the sweet, creamy flavor 
you expect. Try it and see if you don’t agree 
that the quality and flavor of J. Higby’s 
yogurt is preferred over any other soft 
frozen yogurt. And don’t forget J. Higby’s 
soft frozen yogurt contains a viable culture 
that aids digestion and enhances the flora of 
the digestive tract. MaKe. it a part of your 
daily life 


19.00 Ship 
fies: QUART 


CONTAINER 
J OF YOGURT 


GOOD THROUGH 12/31/89 
Et i ek aS 
ha t...2ee wet 


167.0 tthe | 
OEE Quart | 
! OF YOGURT | 
bn NT 


Coupons good at both J. Higby Shoppes: 272 Thayer St. & Westminster Mall, Providence 


PROVIDENCE: ~ CRANSTON: | ” SMITHFIELD: 


Thayer St. Cranston St. Smithfield Plaza 
(near Brown U.) 944-9300 231-7700 
751-4990 
Westminster Mall WARWICK: SEEKONK: 
(near Biltmore) W. Stone Rd. Seekonk Plaza 
751-2577 737-8800 336-4780 
Federal Hill 
273-2790 WEST WARWICK: PAUTUCKET: 
Admiral St. Cowesett Ave. East Ave. 
274-3282 823-0080 722-5330 


FS Soe 


'S3 OFF: S3 OFF 
LARGE | LARGE 
PIZZA | PIZZA 


ene one ore eee ean ees oes one ome eows coe one aoe ae oon onl 


t 
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a 
! 
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Heer. oo le 


“LUNCH * DINNER % DRINKS 
_ OPEN7 DAYS 


¥ = 


ae K-75 


$1.00 OFF 
ALL ENTREES 


Cafe at Brooke's 244 Wickend 
en St. 
244 Wickenden St. (Corner Brooke & Wickenden) 


| 
| 
| 
| 
| 
521-6445 , Providence, RI. 
| 
| 
| 
| 


Valid Friday-Sunday, Tek: 521-6445 
Nov. 17-19, 1989 


One Coupon Per Customer 


Cll ee | 


Alfredo's 
Restaurant 


280 Thayer St. 


FREE!! 
Coffee 


= \ PLACE TO DISCOVER 


ON THE EAST SIDE 


2851/2 Thayer Street (401) 521-1015 
Providence 


"Best Mexican 
Food in Town" 
INTRODUCING NEW HOURS |! 


Sunday 12AM-12PM ¢ Monday-Wednesday 1 1AM-12PM 
Thursday 11AM-1AM « Friday-Saturday 1 1AM-2AM 


Specia! Offer 
i os DISCOUNIT es: 
coupon expires November 30th, 1989 
‘valid i thee Shee. and Rhode Island Mall locations) 


be cccccee 


Also visit the TACO MAKER in the Rhode Island Mall 
Open during Mall Hours) 


e Pizzas © Pitchers of Beer 
¢ Grinders ° Spinach & Broccoli 
Pies 


Also try Krew's Specials ... Large Variety of Foods 


Free Delivery to NACB 
Conference Attendees ¢ 751-8770 


Stop by the Lounge. . .103 Eddy St., around the corner from Weybosset S 


orporate Sponsors 


Thanks to those organizations who took 
booths at this year’s NACB Trade Show: 


AERho, Bodega Promotions, Delfon Recordin: 
society, National Public Radio, Modern Talkin 
Picture, Modern World Music 


Thanks to those organizations that providec 
inserts for everyone’s NACB conference regi: 
tration bag and/or NACB’s display tables: 


Alan Gordon Enterprises, CBS Records, Capit 
Records, CMJ New Music Report, EMI Recorc 
Florida International University, Longho: 
Radio Network, Lunasea, Midwest, Mode: 
Talking Picture, National Education Film 
Video Festival, RAS Records, Rockpool mag 
zine, Rounder Records, SPIN magazine, T\ 
Records, Walt Disney Records, WFMT, Wom 
in Communications 


i He & Yprerr OF B §NNOVATION 


(orporate Sponsors 


The National Association of College Broadcasters and 
the Second Annual Conference of College Broadcasters 
are made possible from a generous grant from 


The CBS Foundation 
Home Box Office 
Warner Communications 


Additional Founding Members: 


The GAF Foundation 
20th Century Fox 


Supporting Members 
American Broadcasting Company 
American Television & Communications 
Brown University 
Capital Fund Foundation 
The Equitable Foundation 
Triangle Industries 


Contributors: 


Mr. Joseph Flom 
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